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STORY TEST: IS IT PLAUSIBLE? 
Z S. OMAR BARKER 


‘ YOU CAN WRITE HOW-TO ARTICLES 
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Christmas seems far away, but in the publishing business 
books are now being designed and printed for the boom- 
ing pre-Holiday book-buying season. Pageant Press's 
competent staff of printers, editors, artists, publicity and 
sales people makes it possible for your book to reach 
the public in that vital period. 


Your book will be in select company. Pageant books are 
of outstanding design with jacket art equal or superior 
to books of leading royalty publishers. Expert promo- 
tion, publicity, and sales staffs advertise and represent 
your book nationally. Our full page ads in leading 

literary journals and review media such 


as SATURDAY REVIEW OF LITERA- 
TURE, NEW YORK TIMES, NEW YORK 
HERALD TRIBUNE reach important 
or Best 1954 Book wholesalers and independent book shops 
For details send for free copy of across the nation who buy tens of 


our Newsletter. Ne entry fee; cash thousands of our authors’ books. 
prizes only. All manuscripts should 


We are especially interested in novels, 


juveniles, biography, and works of a 
specialized nature. Send your script 
to us at once for a full report of publication possibilities. 
Your book can be on bookstore shelves and in review 
columns in just a few short months if you act now. Send 
for free booklet “Publishing Your Book,” or save time 
by sending us your script, with no obligation, for a 
prompt and full report. 


PAGEANT 


Foreign Representatives: 
GREAT BRITAIN Pearn, Pollinaer & Higham, Ltd. 
CANADA Burns & MacEachern 
DENMARK Grafisk Forlag 
BELGIUM Les Editions Excelsior 
ITALY AND FRANCE Gherado Casini 
NORWAY Per Mortensen 
SWEDEN Albert Bonniers Forlag 
SWITZERLAND Graphis Press 
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How Does 
Your Success 
Compare With 
These NEW Writers 


Student Sells Six Stories 

“For several years I'd been writing haphazardly and 
getting only rejection slips. Since starting with Palmer 
I've sold six stories to leading science-fiction magazines 
and editors are recommending me to friend-editors in 
other markets.”—Chas. E. Fritch, Utica, New York. 


Wins Bonus for Best Story 

“T have been selling articles to such magazines as 
Farm Journal, Today, and Electrical World since 1 
began your course. But now, at the one-third mark, I 
got the biggest kick of all—my first story sale, which 
brought $260 from Modern Romances. This story was 
first outlined to you in Assignment No. 9.”—William 
C. Hoch, Jr., Philadelphia, Pa. 


Thanks Palmer for Success 

“What can Palmer training give me? I asked myself 
about six months ago. Now I know the answer. Already 
my articles have sold to Reader’s Digest, Coronet, Farm 
Journal, and others. Your instructors give invaluable 
help.”—Mrs. Katharine Benion, Milton, Pa. 


Editors’ Checks Pay for Course 

“The Palmer Institute course has already more than 
paid for itself in editors’ checks. I have not received a 
single rejection slip as a Palmer student and have more 
assignments than time to cover.”—Rev. D. H. James, 
Titonka, Iowa. 


Student’s Book Published 

“My book, titled “The Make Believe Giant And 
Other Stories’, contains 18 complete stories for children 
from 4 to 7 years. I would advise anyone planning a 
writing career to study under Palmer Institute.”—Mrs. 
V. J. Thogmartin, Newark, Ohio. 


Free Lesson Shows How 
To learn how Palmer Institute home-study training 
can help you, send for free typical lesson and book, 
“The Art of Writing Salable Stories,’ which explains 
Palmer’s unique method of training for highest pay in 
all fields: short stories, novels, mysteries, T'V-radio, 
feature articles. Send today. 


Palmer Institute of Authorship 
1680 N. Sycamore, Desk G-74 
Hollywood 28, California 


Established 1917] Approved for Veterans 


Member, National Home Study Council 


Barton A. Stebbins, President 
Palmer Institute of Authorship 
1680 N. Sycamore 


Hollywood 28, Calif., Desk G-74 


Please send me free lesson and book, ‘The Art of 
Writing Salable Stories,’’ explaining how | may make 
the most of my writing ability. This request is con- 
fidential and no salesman will call. 


Mr.) 

Mrs.) 

Miss) 

Address 

City... Zone____- State 
Please print clearly. Veterans: check here [} 
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Let a writer of published articles, short 
fiction and novels untangle your writing 
problems. | have been helping writers 
since 1935. 

Criticism: $1.00 a thousand to 5,000 
words, 50c a thousand thereafter. Mini- 
mum fee $3.00. Special rates for book 
lengths. 


GHOSTWRITING 


Kathrn Bemis Wilson 


(Phone Su 13458) 
5010 Laurel Canyon Bivd. North Hollywood, Calif. 


SELL IN THREE MONTHS 

OR MONEY BACK 

IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES . . . 

AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 

stories . . . articles ... serials . . . series. 

Now I'm teaching it. 

ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pamphlet 
“Fundamentals of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 


WILL HERMAN 
Room 328 
7016 Euclid Ave. Cleveland 3, Ohio 


MANUSCRIPT ENVELOPES 
Good quality Kraft with gummed flaps. Writers have bought 
these from me for years. 
25 9x12 and 25 91!2x12!2.. 
50 No. 10 and 50 No. 11 
32 6x9 and 32 6!2x9!2 
100 5!2x8'2 noteheads and 100 6%4 envelopes 
printed three lines 
Add 75c postage on. each of above groups 
Excess will be refunded 


LEE E. GOOCH 


Writers’ Supplies Since °35 


Box 202-AJ Hernando, Miss. 


POET . Send self-addressed stamped enve- 
¢ lope for PRIZE PROGRAM. Quar- 
terly prizes $25; Poetry Book Contest, eic. you 
will receive also description of HELP YOURSelF 
HANDBOOKS ($1 each) containing 999 PLAC: > 
TO SEND POEMS. 

KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since May, 1929. 25c¢ a copy. 


$2 a year) 
624 N. Vernon Ave. Dallas 8, Texas 


SELL YOUR SMALL FRY VERSE 
I'm selling mine to Story-A-Day, Humpty Dumpty, Highlights 
for Children, Children’s Activities, The Instructor, Grade 
Teacher, etc. Let me revise and or sugsest markets for 
YOUR juvenile verse. Only $1.00 a poem under 16 lines; 
$2.00 each for longer poems. 
Eleanor Dennis 


Box 308 Conneaut Lake, Pa. 


POETRY BOOKS $169.50 


(First proof in 1 week. Dely. 30 days) 
Have your books published, not just printed. Novels, Re- 
ligious, Juvenile, County Histories, Children’s Books, etc. 
Best prices, Highest Quality. 900 titles, free ad in WILDFIRE 
MAGAZINE, National Advertising. For folder write: 


THE STORY BOOK PRESS 
3233 McKinney Ave. Dallas 4, Texas 


New Sport Magazine 
Pays Top Rates 


MPOR TANT news to freelance writers is the new 
weekly magazine, Sports Illustrated, to be pub- 
lished by ‘Time, Inc., Time & Life Bldg., 9 Rocke- 
feller Plaza, New York 20. The opening issue will 
appear August 13. 

The new magazine plans three articles and one 
short story to an issue—all, of course, relating to 
sports. The editors are now buying. Rates are in 
line with those of the top general magazines. 

Here are the plans and requirements as stated 
by Richard W. Johnston, articles and fiction edi- 
tor of the publication: 

The news section of the magazine—the front of the 
book—will be largely stafl-written. The back of the 
book will include two to three articles, an occasional 
picture-and-text feature, and a short story, as well as 
numerous short features. All of these will) pur- 
chased. 

Articles. The magazine is interested in everything 
the field of sport—spectator or participant. We define 
the field as including all sporting endeavors that  in- 
yvolve competition, whether between human beings 
or between human beings and natural forces. Thus, 
baseball obviously is sport, by our definition, but so is 
mountain climbing, cave crawling, hiking, and 
of course—hunting and fishing. We would consider 
an Eskimo seal hunt outside our province, since it is 
motivated by economic, rather than sporting, reasons. 
We consider exhibitions in which there is no element 
of competition (ice extravaganzas, gymnastic demon- 
strations) as entertainment, not sport, and will not 
deal with them. 

So much for the field. At this time we are inter- 
ested in personality pieces or “close-ups,” controversial 
subjects (perhaps signed by prominent athletes) , 
authoritative reports on various games or sports situ- 
ations, and articles that reflect: feminine or family 
interest. in sports. We will commission immediately 
such articles from submitted outlines or memoranda, 
provided they are sufficiently imperishable to be 
usable once publication begins. 

Our maximum article length will be 3,000) words, 
with 2,500 preferred. Our prices will range from $750 
upward for articles at this length, with the author 
guaranteed a minimum of $300 on submission of the 
piece and the balance on acceptance. Article outlines 
or memoranda should be two to three pages long, and 
should provide some suggestion of the writer's stvle 
as well as a summary of the probable content. 

When the editors feel that a suggested article might 
be done more effectively in pictures, we will propose 
to the author that a photographer be assigned and 
that he be commissioned to write the accompanving 
text and captions. The author will be free to accept 
or reject such a proposal. If agreeable, payment will 
be around $500. 

In all cases if carrying out a commission involves 
travel the magazine will pay reasonable expenses. 

The new sport magazine will not seek a uniform 
style from its writers, and whenever it is possible and 
consistent with editorial standards we will respect the 
individual style and personality of the author. The 
standards will be high, with first emphasis on clarity 
and precision of meaning. We hope to avoid sports 
cliches and sports jargon. We will expect accurate 
and perceptive reporting, believable dialogue, and 
exact characterization. We are not interested in 
idealizing either sports or sporting figures. In short, 
we hope to provide a necessary magazine for sports 
fans, but not a fan magazine. 
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Jack C. Butterfield 


V. W. Hemphill 
RALPH E. FITZ-GIBBON 
EXECUTIVE DIRECTOR HL. Gilmore 
604 BEDELL BUILDING Dolly Henry 
SAN ANTONIO 5 TEXAS LH 


Dear You Who Should Be Interested: 


Are you puzzled about stereotyped rejections? 


Almost two thousand years ago, a gentle and an educated 
Jew—converted to an ethical system of living by a vision— 
wrote thus to the bemused Gentile inhabitants of a small Grecian 


town: 
God hath chosen the foolish things of the world to 


confound the wise . . the weak . . to confound the 
things which are mighty. And base things of the world, 
and things which are despised, hath God chosen—-ea, 
and things which are not—tto bring to nought things that 


Today, that astonishingly thought-provoking statement 
answers puzzling questions, if thus liberally translated: 


"God hath selected the innocent of the world to bewilder 
the shrewd and calculating; the tranquil and the non- 
belligerent, to baffle those who are powerful and ar- 
rogant. And the ignoble of the world, and the spurned hath 
God chosen—yes, and skills that are not recognized— 
to bring to nothingness those allegations and pronounce- 
ments that are." 


Saint Paul is not listed on our letterhead. Nor is 
Solomon. Nevertheless, though, both have contributed to our 
academic understanding and their influence here is persistent. 


Hence we confine ourselves—when asked to do so—to 
pointing out error, to suggestion and to the correction of fal- 
lacies and incongruities, in that which you are writing or have 
written. We dare, too, to tell the unvarnished truth about 
the fame and fortune so 'easily' to accrue through authorship. 


Ours is a service resulting from education, inherent 
rectitude and years of professional experience. We issue no 
unmerited encouragement, indulge in no gestures designed to 
confound and confuse: we simply t2ll the truth. Methods and fees 
are outlined ina booklet, free for the asking. 


Very sincerely yours, 


007: 


Jury, 1954 
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THE UZZELLS 
and PLAYING IT SAFE 


If you need help with your writing, why not con- 
sult critics known to be competent, friendly, and 
prompt?) Why not come to us at once instead of 
wasting time and money seeking short cuts and 
bargains? If you’re in trouble, you'll come to us 
eventually, If you're in trouble, you need someone 
who's an expert at solving that trouble and not a 
salesman or an advertiser who needs some pocket 
money or a “critic” who'll work for nothing. Smart 
writers listen to this advice. 

Our textbooks on writing (Harcourt, Brace and 
Lippincott) are standard in college libraries and 
will be found on successful authors’ desks every- 
where. We are recommended by leading publish- 
ers, editors, noted authors, agents, teachers. When 
you come to us, you buy our enthusiasm for what 
you're doing. We have no hired “readers”; we do 
the work ourselves; our letters are from us_per- 
sonally to you. Our fees are moderate. We'll help 
you sell when your work is marketable. 

Our pamphlet, “Literary Services,” contains the 
stories of now famous writers who had their begin- 
nings with us; it is free; drop us a card. For a fast 
start send us a manuscript, fact or fiction, not over 
5,000 words, fee $5, with one dollar for each addi- 
tional thousand. 


Thomas H. Uzzell @ Camelia W. Uzzell 
818 South Monroe St. 
Stillwater @ Oklahoma 


Sell the Scripts 
You Write! 


WE SHOW YOU HOW 


Develop fully the ability your aptitude in- 
dicates. Write more easily, joyously, in the 
full confidence that you are becoming a 
better writer. THE CREATIVE ABILITY 
DEVELOPER is the sure way of developing 
your powers of self-expression. 


Remarkably, you make your imagination, 
dreams and emotions serve you as a writer. 
No wonder students of THE CREATIVE 
ABILITY DEVELOPER are selling stories, 
articles and poems to all types of magazines! 
Let us tell you how to express yourself with 
individuality, with freshness and vitality... 
the qualities editors want. 


Fill in the coupon below and 


learn, without charge, how you 
moy try this wonderful new 
method. 


THE SIMPLIFIED TRAINING COURSE 


1819 Gilpin St., Denver 6, Colo. 


Please send free booklet, "Your Way to Success 
in Authorship.” 

Name 

Address 


City 


Shorts and Oddments. In addition to regular articles 
the new sport magazine is interested in short features 
and feature box material ranging up to 1,500 words. 
This may include vignettes from history, nostalgia, 
extraordinary anecdotes, and unusual facts about 
sports or sporting figures. We also are in the market 
for cartoons, unusual pictures, or boxed features 
which would combine illustration brief text. 
Prices for material of this sort will range from $25 for 
short squibs up to $500 for first-rate submissions of the 
1,500 word length. 

Fiction, Our present plan is to include one short 
story in each issue of the magazine. We want these 
stories to be of the highest quality and we hope to 
be publishing the best writers now writing. The 
stories should have some connection, however peri- 
pheral, with some sport, well known or little known, 
or some diversion or recreation participated in or 
enjoyed by people who are interested in sports. Our 
definition of subject matter will be as flexible as we 
can plausibly make it, simply because we feel that 
such latitude will work to our advantage as well as 
to the authors’. 

We hope to induce writers of established reputation 
to contribute fiction to us; at the same time, we'll be 
much interested in promising new writers. 

Our best length for stories will be about 3,000 words. 
We will however, be glad to read longer ones and— 
when their merits seem to outweigh our space re- 
strictions—will publish them. Prices will be high 
enough to make it profitable for any writer to write 
for us, starting from a base of $750. 

Submissions. Article outlines or memoranda, shorts, 
and oddments should be addressed to Andrew Crichton, 
and fiction manuscripts should be addressed to Mac- 
Lennan Farrell, both c/o Time, Inc., 9 Rockefeller 
Plaza, New York. In every case we will endeavor to 
provide prompt answers both for solicited and un- 
solicited material. Personal appointments with authors 
or agents may be arranged by telephone. 


— — 


‘Two new magazines are entering the growing 
confession field—Intimate Love Stories and Teen 
Age Confessions. Both will be placed on sale 
September 10 and are now assembling material 
for early issues. 

The magazines belong to Popular Publications 
and will be edited by Walter R. Schmidt, who 
has been editor of True Confessions for the past 
five years and prior to that was on the staff of 
True. 

Teen Age Confessions is believed to be the 
first magazine of its type directed solely to youth 
though most of the confession publications, of 
course, have teen age readers. 

Queries and manuscripts may be addressed to 
Mr. Schmidt at 205 E. 42nd St., New York 17. 


Redbook, 230 Park Ave., New York 17, is eager 
for outstanding lead articles worth featuring on 
the cover—important exposés or significant per- 
sonal documents. Material must be useful, ex- 
citing, entertaining, or inspiring to people be- 
tween 18 and 35. The magazine pays top rates 
on acceptance. 

Queries should be directed to Wade H. Nichols, 
the editor. 


— Av] — 


Look, 448 Madison Ave., New York 22, offers 
a limited market for cartoons of top quality. Pay- 
ment on acceptance, $75 up. 
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OUR Christmas GIFT TO YOU- 


WE'VE LOWERED 
OUR SUBSIDIES 


No, we’re not rushing the season—Christmas 
comes early at Comet Press Books. You see, 
books for Christmas release must be planned 
while the summer sun blazes . . . . if each 
book is to receive the full promotion program 
it deserves. (No assembly-line rush jobs here!) 


And what better Christmas present could we possibly give you than— 
the lowest subsidies in our history—lower than even we were ever able to 
offer before! 


How can we do it? It’s as simple as A-B-C. You, the Author, are 
A... . We, the Publisher, are C ... . and we've eliminated B ... . the 
middleman! There are no outside profit-draining typesetters, printers, 
binders between YOU and US. Comet Press, with its full production facili- 
ties, does the complete job on every book, in our own modern plants—and 
the tremendous savings we’ve achieved—we’'re going to give to YOU this 
Christmas-in-July! 


But that’s not the only reason for our revolutionary announcement. 
Our success in selling your books has been a vital factor in cutting your 
costs. In the past few years we've reached a new high in successful selling 


—and the more WE sell—the more YOU save! 
We've lowered our subsidies . . . but not our standards! Each book ; 

we handle still receives .. . . in design, 
art, production, advertising, promotion, 
publicity, and distribution... . the same 
high quality that has made us successful. JUST OFF 

Let’s make it a Merry Christmas for THE PRESS! 
you. Just send us your ms. and in | Our NEW 44 page, color- 
week you'll get a completely free, com- fully illustrated and 
pletely honest appraisal. If your work thoroughly enlightening 
meets our standards of quality . . . your eng prea Your 
book will be on the bookshelves for See on 


COMET 
New York City, N.Y. 


Jury, 1954 
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WE CANNOT 


USE THE 
ENCLO sed 


Nope. 

Let’s face it—mnobody can read between the lines of the statements on a rejection slip, because they 
can mean too many things. They can mean, for example, any of these things: 

1. Your story smells. Shame on you for submitting it! 

2. Darned interesting article, but not the kind we need at all. Bet that So-and-so would grab it. 

3. We're stocked on novelettes for a long time to come. Too bad this didn’t come in last month. 

4. Nice handling, but we never touch stories about circus life. That’s one of the Boss’ screwy taboos. 

5. Close, but no sale. Now if you’d only written it from the girl’s viewpoint—or worked up a more 
convincing ending—or eliminated those unnecessary sections about that character Joe... . 

The trouble, of course, is that editors rarely have the time or inclination to tell you why they’re send- 
ing back your scripts; and, on your ‘‘almost’’ scripts which might be made perfect through revision, editors 
too often prefer to pass them up and find altogether-right scripts from among the enormous amounts of 
submissions they receive, or don’t like to suggest revisions to writers they don’t know. Fortunately, however, 
the problem isn‘t an insoluble one. . . 

The solution, obviously enough, lies in representation by a major agency such as this one, one of the 
largest sellers of manuscript material in the world. You'll learn frankly and promptiy why you‘ve been miss- 
ing, and receive friendly but firm, experienced assistance in getting your scripts right and getting them sold. 

We'll be happy to see some of your material. 


SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional charge, 
return it to us for sale. And if your material is completely unsalable, we'll tell you why, and give you spe- 
cific advice on how to avoid those errors in future material. We report within two weeks. 


TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British and 
other foreign sales. 


NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up 
to 5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, seven 
dollars for a script of 6,895 words). $25 for books of all lengths up to 150,000 words, $50 for books over 
150,000 words; information on t.v., radio, stage, syndicate, and other types of material on request. We drop 
all fees after we make several sales for new clients. A stamped self-addressed envelope, please, with all 
manuscripts. 


Scott Meredith Literary Agency, 580 Fifth Avenue, N.Y. 36 N.Y. 


Comment on Scott Meredith’s best-selling book, WRITING TO SELL: 


. As president of a big literary agency, Mered ith has a comprehensive grasp of the problems that 
confront writers, His book provides excellent advice .. . 


—San Francisco Call-Bulletin 
Order your copy from your local bookseller, or directly from the publishers, Harper and 
Brothers, 49 East 33rd Street, New York 16. $2.75. 
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Fiction Must Be Plausible 


By S. BARKER 


IRST time [visited the Grand Canyon,” 

said the Old Cowboy, “I tied my horse to a 

tree and footed it out to the rim to take a 
look. HT had knowed how deep the damn thing 
was goin’ to be, I'd have tied myself to the tree 
and let my horse go take the look!” 

Sometimes—though not often—that’s not far 
from the way I feel about having become, in my 
innocent youth, a writer of Western stories. I 
have been selling Westerns to magazines with 
reasonable regularity for almost 30 years. During 
a considerable part of that time my wife, Elsa 
Barker, has also been selling hers, often with a 
murder-mystery slant, in the Western romance 
field. Maybe we should have stood tied to a tree 
and let the horse do it, but I doubt it. We still 
enjoy that type of writing, and in a changing 
world, the Westerns are still with us. Changed, 
perhaps, but still kicking up their share of dust 
in the reader-interest corral. 

To the beginner hoping to earn his beans in 
the Western fiction arena, some idea of the 
nature of those changes is important. Some less 
mossy-horned Western fictioneer might well be 
more competent than I am to discuss them, but 
at least | am still in the arena. 

The basic plot-theme of salable Western stories 
back in the heyday of Western pulp magazines 
was male courage and fair play pitted, both 
physically and emotionally, against danger and 


Born and brought up in New Mexico, now 
operating a ranch near his birthplace, 8. Omar 
Barker is a veteran writer of Westerns who knows 
his West. He has contributed fiction, articles, 
and verse to practically all the Western magazines 
as well as the Saturday Evening Post and other 
general periodicals. His “Know Your West” quiz 
has been running in Ranch Romances for 275 
issues. He is author of several books—poems and 
short stories—and two new ones, both Western 
verse, will appear this summer: Songs of the 
Saddlemen and Sunlight Through the Trees. His 
work is i many anthologies and school textbooks. 


villamy. Tt still is. But whereas the fictional 
hero of those days was most often a cowboy, law- 
man, gunman, or all three in one, today’s editors 
welcome yarns with the lead male character en- 
gaged in any conceivable Old West occupation, 
from piano-tuning to printing, soldiering, survey 
ing, homesteading, horseshoeing, buffalo peeling, 
or button peddling. 

The tradition—and it is a true one—of the cow- 
boy as “courage on horseback” was the legitimate 
father of the Western story in the first place, and 
whether as ranch hand, mounted lawman or ad- 
venturesome drifter, the cowboy is still an accept- 
able hero; but today a much wider selection of 
occupational backgrounds is encouraged by most 
editors. In fact a drift away from the cowboy 
actually engaged in cow work seems to me to be 
definitely noticeable. 

Plot and action used to be essential keys to 
salability in the Western story. Try today to sell 
a Western without them, and you will find out 
that they still are. But now there is a quadruple 
lock on the editor's checkbook, for without an- 
other couple of keys called character and motiva- 
tron, your story will almost surely find itself shut 
out, even from the low pay markets. A fifth key 
called atmosphere can also help if not laid on too 
thick. 

Stated simply, this merely means that editors 
are trying harder all the time to give their readers 
stories in which the characters feel, think, talk, 
act, and seem to the reader like real people, not 
merely dauntless heroes and dastardly villains. 
Of course this is nothing new in good story writ- 
ing of any type, but there is no denying that in 
the general run of Westerns, the emphasis has 
shifted in that direction. Detection and punish- 
ment of villainy are still standard basic plot ma- 
terial, but they are generally unacceptable unless 
they give the reader a little more convincing in- 
sight than heretofore into the heart-and-mind 
reasons why the villainous villain “does dirty” 
and the heroic hero has to “git him.” 

Gunsmoke is still popular, but editors want its 
drama to depend more upon the interplay of con- 
flicting human emotions that bring it about—or 
follow it—than merely upon a slam-bang descrip- 
tion of fancy gun slinging. 
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Grim, deep-dyed villainy, though still accept 
able, is not essential, especially in Westerns aimed 
at slick paper markets. I have a Western short 
coming out one of these days in the Saturday 
Evening Post built around a teen-age ranch boy's 
personal decision in a matter of right and wrong. 
I must have made the editors like the kid, else 
they would not have bought the story, but it still 
had to be done with plot and action, whose 
course was determined by the reactions of the 
characters upon one another, not vice versa. That 
is an important point to remember in writing 
today’s Western, whether pulp, slick, or book. 

Some wordage once dedicated to action in the 
stripped down, rootin’, tootin’ Western may now 
be wisely applied to a development of human 
sympathy between your story people and_ the 
reader. But don’t let that fool you into thinking 
you can sell a plotless character sketch, however 
poignant, as a Western. You still must have a 
story, with a plausible plot developed principally 
through action. 

When I say “plausible,” 1 mean plausible to 
the average reader, not necessarily to Western 
oldtimers or ranch folks who know too well what 
could or could not happen in various range coun- 
try situations—which is not often true of the 
average reader, nor of most Eastern editors. ‘This 
is simple fact, not criticism. Editors are not 
supposed to be cowboys. They are supposed to 
know story values—how to select yarns that a ma- 
jority of readers will enjoy. They do it, too, or 
they don’t stay editors very long. They doubtless 
preter stories of a reasonable authenticity, but the 
point is that they make story value, not guar- 
anteed authenticity, their primary yardstick in 
buying Western stories. 

Some successful Western writers’ yarns are 
authentic down to the last hair in a saddle cinch. 
There are other equally popular, top hand_ story 
craftsmen, who from personal experience might 
not even know which end of a horse to put the 
bridle on, yet write strong, entertaining stories 
with historically plausible plots and Old West 
backgrounds. I myself happen to have been born 
and raised on a ranch, but it is a demonsttrated 
fact that you do not have to be a Westerner to 
write and sell Western stories. 

Obviously, the more you can learn about the 
West, the better equipped you will be to give 
your stories a convincing atmosphere, but it will 
be strong plot, sympathetic characterization, valid 
motivation, and dramatic action that. sell your 
stories, rather than a wagonload of authentic 
detail. 


NOTHER change in Westerns well worth the 
tyro’s notice is in the use of so-called ‘‘cow- 

boy dialect.” Editors used to dote on yuh, tuh, wal, 
shore, yore, hoss, etc., even to the extent of some- 
times editing them into stories themselves. “It 
ain't thataway no more, podner!” The pendulum 
has swung the other way, too far, perhaps, for 
truly authentic realism. I am old enough to have 
known personally a great many oldtimers of the 
Old West era. My own parents came to New 
Mexico via covered wagon, trailing cattle and 
horses, and “mighty few of them oldtimers I 
growed up amongst” ever talked as good grammar 
as you find many of their fictional prototypes 
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talking in otherwise excellent “new look” West- 
erns of today. 

Most of my acquaintances among cow-working 
cowboys and ranch folks in the Southwest still 
talk a language less notable for correct: grammar 
and pronunciation than for typically pungent 
cow country phraseology. I can’t imagine one of 
them telling somebody to “get!” when he wants 
him to “git!” The editor of a top Western maga- 
zine recently complained that there was so much 
“dialect” in one of my stories that some of his 
reader-staff couldn't even figure out what the 
characters were talking about. On the very day 
I received that comment, a typical Texas cowboy 
dropped in to “chaw the fat” with me in exactly 
the sort of “cow talk” to which this editor ob- 
jected. 

Yet, from the important point of view of mass 
readership, the editor was right. Regardless of 
authentic linguistic versimilitude (try that on the 
next cowboy you meet!) or lack of it, there is no 
sense (or dollars!) in writing stories in a lingo 
that makes difficult reading for too many readers. 

My recipe for the apprentice fictioneer who 
wants to land wordage in “new look” Western 
markets, whether tenderfoot or burr-tailed bucka- 
roo, would be to use even correct “Western lingo” 
sparingly, for flavor. When you do use it, try to 
get it right, but for the most part let your char- 
acters, hero and heroine in particular, talk fairly 
usual English—even if their Old West prototypes 
may not have. 

Something should be said here about humor in 
Westerns, but as the cowboys say, it’s a purty 
long rope to swing in a crowded cowpen. I 
never have known a cowboy or cowman without 
a dry humor just as liable to pop out right in the 
big middle of the most sober or grim situation 
as it is at a picnic. Yet except for yarns primarily 
intended to be funny stuff, many of the most 
popular Westerns have little or none of this typi- 
cal humor in them. Again this is not criticism, 
but only a fact worth noting by anyone with his 
neck bowed to write Western stories. It means 
that while there ts a market for humorous West- 
ern stories, inability to “write funny” need be no 
serious obstacle for today’s would-be writer of 
Westerns. 

Real cowboy humor, incidentally, is sometimes 
pretty rough horse play or slapstick, sometimes 
extremely subtle. I have found that the best bet 
for mass readership of Westerns is not to lean too 
far either way. I have sold more humorous West- 
ern fiction than any other kind, but always sho-t, 
and the demand for purely humorous Westerns 
continues to be chiefly in the short story field 

We have been hearing a great deal recently 
about the new approach in Westerns. I have 
mentioned what seem to me to be some specific 
points of change since the heyday of the pulps. 
Next to striking changes in markets (which | 
shall discuss later on), I believe the most impo%- 
tant changes implicit in “the new approach” can 
be fairly summarized this way: 

Not less plot, but more careful motivation; not 
less action, but better writing to give it dramatic 
effect; not necessarily less gunsmoke, but more 
convincing occasion for it; not less Wild West 
atmosphere, but less dependence on exaggerated 
lingo to attain it; not necessarily new plot situ- 
ations, but more emphasis on the human nature 
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involved in them; not less Old West, but more 
accurate regional-historical background for it; not 
less rip-snort, but more human heart-sweat to 
go with it; not less thrill of adventure, but a 
closer tie-in with everyday frontier living; not 
necessarily an absolute authenticity, but at least 
an awareness of the Old West as a place and 
period inhabited by people, not puppets—all of 
which adds up to a somewhat more adult story, 
which still should not be adult enough to wean 
youthful readers away from an established West- 
ern story tradition. 

Possibly the greatest change of all in the West- 
ern field is in the markets. I can remember when 
prospering Western pulp magazines were so 
numerous that a competent fictioneer could find 
ready acceptance for a dozen short stories and 
novelettes a month—if he could write that many. 
How come it ain't thataway no more? You've 
noticed those colorful and ubiquitous “pocket 
books,” haven't your Wal, ol’ podner, the West- 
erns went thataway! 

The tremendous popularity of these low-priced, 
book-length litthe fellers seems to have crowded 
all pulp weeklies and a big block of the monthlies 
off the newsstands, not to mention what they 
have done to hard cover books. 

As I see it, this means the profitable market 
lor short length pulp Westerns has considerably 
diminshed, while possible profits for book lengths 
have considerably increased. I believe the  pro- 
fessional vigor of our comparatively new Western 
Writers of America organization may well in- 
crease them still more. 

Some editors buy stories of the modern West, 
but the fabulous Old West still rules the roost. 
Any writer’s best sources of information are 
Author and Journalist listings and the nearest 
newsstand—or a good agent. Including the love 
story Westerns, about 30 pulp Westerns still buy 
manuscripts—but some of them are only quarter- 
lies. Most of the so-called “man magazines” use 
some Western material, and half a dozen more 
general “slicks,” topped by the Saturday Evening 
Post, buy competently written Westerns, with 
adequate plot, dramatic rather than melodramatic 
action and motivation, and above all, interesting 
people in them. 

The beginner’s best opening wedge is still the 
short story, usually 5,000 words or less, and the 
best way to judge Western markets is to read and 
study the stories editors have already paid money 
for. 

Which, as the old cowman said when a govern- 
ment bureaucrat advised him to “keep at least 
half of his steer herd for breeding purposes,” 
brings us to the matter of sex. When an editor 
speaks of stories being “more realistic,” that’s 
usually what he is talking about. Rightly or 
wrongly, my opinion is that while the “new ap- 
proach” undeniably permits a franker handling 
of the so-called “facts of life,” there is no indi- 
cation that the deliberately sexy Western is now 
or is likely soon to become the most popular 
type. 

But there is also another angle to this business 
of sex. To the best of my knowledge, no book 
publisher, hard-back or soft, will publish a straight 
Western novel (as distinguished from a “literary 
novel” with a Western setting) under a_ byline 
which betrays authorship by a female. Some West- 
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ern novels by women are published, but only 
under what one of my old cowboy friends calls 
“fictidious” names, or initials that will pass them 
off as men. It is also true that most book pub- 
lishers seem to prefer Westerns, with or without 
love interest, that are written strictly from the 
man’s viewpoint. The idea seems to be that 


only men read Westerns. 


HIS seems a little odd to me. The one pulp 

Western magazine that has continued on the 
newsstands without a break for 30 years, never 
changing title or basic policy, showing a_ profit 
every vear of its existence, even during depres- 
sion vears, Is that sull popular “woman-Western,” 
Ranch Romances. All its fiction is Western love 
stories, and many of its featured writers are 
women, usually writing from the feminine view- 
point and openly using their own bylines! Such 
perennial popularity would seem to indicate that 
“woman-Westerns” in the books might not lack 
for readers, either. 

But as of now, the Western fiction field’ for 
women writers lies chiefly in the seven or eight 
Western-love pulps, and in’ slick paper maga- 
zines published specifically for male read- 
ers. They may sell elsewhere under a male 
pseudonym. It is a considerable field at that, 
with somewhat varying requirements, the 
Author and Journalist lists will show. Ranch 
Romances, for instance, will use Western stories 
with a love interest, while most of the others 
stick pretty close to love stories in a Western 
situation. There is a difference. 

If you are a neophyte with ambition and a new 
typewriter, by now you are probably wondering 
when the man is ever going to get around to 
telling you how to write Western stories. ‘There 
is no cake-recipe for writing stories, Western or 
otherwise, but maybe a few suggestions will help: 

Keep shorts 5,000 words or under if possible. 
In novelettes, novels, and serials, stick to the 
wordage specified by the magazine to which you 
hope to sell. In short stories, keep principal 
character or characters down to four or five, but 
make them people. Present lead character or 
characters in a situation of conflict or story prob- 
lem not later than Page 2, preferably in action 
or conversation, but don’t start shooting until 
there’s something to shoot about! 

What is action? A cowboy lopes into town, 
anchors his horse at a hitch rail and strolls into 
a drugstore to buy a stick of gum. That (prob- 
ably) is mere movement. A cowboy lopes into 
town, steps off without bothering to hitch his 
horse, hurries into the courthouse to look for the 
sheriff, enly to find that the ol’ booger has been 
murdered sometime last night. ‘That (probably) 
is action. 

Four increasingly dramatic scenes are plenty 
for a short story. The general pattern tallies 
with “One for the money, two for the show, three 
to make ready, and four to GO!""—which is your 
climax. But even fewer will do. 

Plots? You'll be hard put to find a basic plot 
that has not been used. Try anyhow. If you 
can’t, a fresh twist or appealing character work 
can often put the old ones across again, Try a 
new angle on these samples: 

Violent disagreement between neighbors over 
something that should not matter. Hero, caught 

ll 


in the middle, figuratively bumps their heads to 
gether—at great risk to himself—and brings them 
to their senses. 

Or this, for a love Western: Ranch gal, fed up 
with cow and hoss, longs for glamour, which she 
seems to find in a job and a smooth-curried dude 
suitor in Kansas City. Then the cowboy she has 
quarreled with over the desirability of ranch lite 
comes to town with cattle. You figure out what 
happens. 

My plots won't do for you, anyway. You must 
conceive your own in order to write them with 
feeling. 

Long stories will require more planning but 
less word squeezing. If wordiness is your weak- 
ness, go ahead and write the first draft: with a 
loose rein, let it cool a few days, then go back 
and tear hell out of it. 

I have never written book lengths (to my 


financial sorrow) for the simple reason that I like 
better to write shorts. But I know long writers 
who plot every scene and assign it its wordage 
before starting to write. Others start with a gen- 
eral situation of conflict, throw assorted char- 
acters into it and follow them up the trail to a 
climax. Still others start with litthe more than 
characters. 

Read Westerns. Read a whole damn lot of 
Westerns. Study how the writer does it, then do 
it yourself—only different and better. If this 
shotgun advice doesn’t seem to make sense, re- 
member that most of the time neither do stories. 
They aren't even supposed to. They're supposed 
to make feeling. 

I wish all Western writers, whether yearling or 
swayback, suerte y cartuchos! Vhat means “luck 
and cartridges” —only please don’t shoot any edi- 
tors with ‘em! 


So You Think You're Serious. Friend Poet 


By BURNHAM EATON 


HE young usher who stammered, “May I 

sew you to a sheet?” probably had no in- 

tention of being funny. He was trying too 
hard to be serious. Often, pathetically, this kind 
of humor is the most laughable. 

How many poems have sewn themselves to a 
sheet—a winding-sheet of oblivion—from that same 
motive of grim but confused seriousness! ‘The 
working versifier who is fortunate enough to 
have a friend or, better still, a friendly group, 
with willing ears and quick wits, may be saved 
the embarrassment of getting an unsought laugh 
from a wider audience. Members of a congenial 
“workshop” group can think and laugh together 
very profitably as long as the listeners are out 
spoken and the reader-writer has learned to be 
objective. 

There is no place for touchiness in such a group. 
The writer who reads for “criticism” and_ spells 
it p-r-a-is-e may as well keep to his ivory tower. 
But he will never have a down-to-earth perspec- 
tive; he can write as funny as he wishes, and will 
never know the difference unless his published 
work—probably in a no-pay magazine—confronts 
him later on the cool and irrevocable page. 

Nancy Byrd Turner, who has published many 
bright, laughing lyrics, intentionally humorous, 
as well as forceful serious poetry, once said, “It’s 
important to have a sense of humor, not only for 
what to put into your writing, but mostly so you 
will know what to leave out.” 

Some of my own verses have been saved from a 
fate worse than death through the kindly ridicule 
of good friends. I read them a poem on which 
I had been working—a rather gloomy one, I sup- 
pose—which represented the comforting force of 
music in loneliness or sorrow. ‘Two of its lines 
went thus: 


And low where the heart is leaded 
The pain and song are wedded. 


That moment of uncertain silence followed, 
when the writer hopes his poem is too good for 
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any comment, and the listeners are trying to 
think of some redeeming word. [I asked about the 
title. Was it right? Should I change it? 

“Well.” answered one, “I would call it ‘Leaded 
Panes. 

‘The above-quoted verses—need I say?—never saw 
the light of print, but the rewritten poem ap- 
peared in a good magazine. 

Another line which I am sure will never pro- 
gress farther than the first-draft stage is part of 
a sonnet still in the process of writing. “The 
sonneteer submitted it for criticism in the poetry 
group of a club for writers. It concerned “small, 
furry creatures” hungry and in danger. The line 
went: 


They whisk and dodge through many a mighty clutch. 


This was a puzzling line, heavy without trans- 
mitting any valuable weight to the scene described. 
We discussed clutch at some length. Just what did 
it mean? And why clutch? The whole question 
was neatly sidestepped by someone’s remark: 

“I should say the clutch was on the Dodge!” 


Doubtless that clutch is disengaged permanently 
and without injury to anyone, even the author. 

A poem in philosophic vein appeared in a local 
newspaper, and I wondered how many uninvited 
siniles were provoked by the ending. The poem 
progressed in an orderly manner, dealing with the 
variety in daily living—some smiles, some tears, 
some work—and ending with what might be termed 
the punch line: 


Some fun! 


Poetry, like life, can be some fun. But, also as 
in life, it pays a person to know what he is after. 
If he is working for a serious effect in a poem, 
nothing will destroy it so quickly as a misplaced 
absurdity. 

It’s up to the poet and his keen but kind friends 
to furnish the answer before the question ever 
arises: Are you laughing at me or with me? 
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Beginner or Professional — 


You Can Write the 


>y ALBERT ROLAND 


OU needn't invent a better mousetrap to 

make money writing the how-to-do-it article. 

This genre of magazine writing—which only 
recently has mushroomed into a major market— 
asks for no flights of fancy, no highly technical 
knowledge, no colorful style. What it requires of 
the writer is a knack for recognizing story possi- 
bilities, and clear, workmanlike writing. Because 
its purpose is to show people how to do things— 
around home, the hobby workshop, the 
garden. Its emphasis is on service to the reader, 
its approach one of practical Common sense. 

Whether you're already a professional an- 
other field, or you're now trying to break into the 
magazine world—writing the how-to article will 
ask of you a certain adjustment. There are “do's” 
and “don'ts” in this field as in all others; and 
here, too, it takes some steady work to learn the 
ropes and get going. 

On the other hand, the rewards are generous. 
Even a minor how-to piece will usually bring you 
a check between $50 and S100 trom one of the 
better home service magazines. And you can get 
up to $200 and $300 if you have a really good 
story. Payment, of course, depends mainly on the 
scope of the article, on how finished a job it is, 
on the number and quality of illustrations. 
Though you may not hit the jackpot, once you're 
started you can count on a pretty nice income. 

A big advantage for the beginner is that in the 
how-to field bylines carry little weight; if you've 
something good to offer, it doesn’t matter much 
to a magazine editor whether you've published 
one article, a hundred, or none. But don’t do 
like that well-meaning soul (a professional free 
lance, by the way) who wanted to sell to the 
home service magazine for which IT work. He 
could) handle most how-to subjects, he stated, 
would please tell him what he should’ write 
about? Why not go all the way and say he had a 
typewriter could) write an article with—but 
wouldn't [ please use his byline and let him cash 
the check: 

Editors, as a rule, are quite human. Help them 
do business with you vy offering something they 
can buy (not just good intentions), something 
that fits the editorial needs of their magazine. 

To do this, you must +.udy your market. That's 
a much-banged-about: phrase, but still the first 
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master’s degree from the University of Kansas. 
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has contributed to many publications as a_ free- 
lance and roving correspondent. Now he is on 
the staff of Household, handling handyman and 
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How-To 


commandment of artide writing. Because one 
magazine's meat is oftener than not another maga- 
vine’s poison. It would be just as useless to send, 
say, “How to Fix Fender Dents” to House Beau- 
tiful as it would be to try on Household a story 
about the couple who with their bare hands (and 
Dad’s $15,000) built a Lo-v-e-ly seaside cabin in 
Acapulco, 

Usually, the how-to-do-it begins with an idea. 
It may be something as simple as a new, time 
saving way to get your car bright and shiny. Or 
a fairly elaborate woodworking project. Or you 
may notice your wile has a shortcut to easier, 
faster housecleaning. ‘The number of fields’ in 
which how-to. stories can be written is nearly 
numberless: from home building, repairs, home- 
making, and furniture building, to quite special- 
ived mechanical articles such as you often find in 
Popular Mechanics. 

Once you've settled on a story idea, your next 
step is to decide which are the most likely mar- 
kets for it. You've got to consider the kind of 
audience your article would appeal to, and 
whether a given magazine covers the field you're 
working in. 

Consider, too, the possibility of using your idea 
more than once. Not, of course, by selling it to 
competing magazines, but by giving it a new 
slant for a different kind of publication. Let's 
say you have a story on how to build a cabinet, 
using a certain kind of material. You can sell it 
to a home service magazine, then rewrite it for 
the house organ of a company that manufactures 
that material. “The second check may not be too 
fat, but still worth your trying for it. 

Also, look into the newspaper field. Speaking 
of the how-to boom, a story in) Tide magazine 
reported awhile back that “the average U.S. 
daily publishes four full pages of editorial matter 
entirely devoted to home building and planning 
per month.” While much of the how-to editorial 
in newspapers is syndicated, these are still a 
pretty good market for the beginner. 

You now have your how-to story idea, and 
you've narrowed down your list of possible mar- 
kets to a few publications. Its time you query 
the editors to see if they're tentatively interested 
in seeing your piece. Make your letter or outline 
short, but be sure it explains adequately what 
your article is about. If the finished manuscript 
will be illustrated, it’s a good idea to send along 
with your query a representative shot or drawing. 
For a picture-story, your best bet is probably a 
“shooting script,” describing the pictures you in- 
tend to submit. 

At times—and this is especially true of small- 
space features—the how-to story cannot be ade- 
quately summarized in a letter or outline, and 
you'll want to go ahead and send the finished 
manuscript) (with illustrations, if any). When 
that is the case, send a brief accompanying letter. 
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You won't probably influence the editor's deci- 
sion in any way, but if he returns your article 
it's more likely that he will enclose a few words 
explaining the rejection. This may give you a 
clue that will help you make a sale the next time 
you submit. 

Well, by now you should have heard from the 
editor you queried. It may have taken two, or 
perhaps seven or eight tries—but you finally found 
a magazine that is interested in seeing your story, 
on speculation. Time to sit down and write; 
Not quite yet. Check carefully a few issues of the 
magazine to see how subjects similar to yours 
have been handled. How much space was given 
them? Were pictures used? How many? What 
seems to be the favorite writing style? 

When you're pretty sure you know how the 
editor would like to have your story written (he 
may have given you some specifications: stick by 
them) —get that typewriter out. Don’t worry about 
deathless prose, but remember: 

1. Give all the essential information. People 
must be able to do it after you've told them how. 

2. Keep your story short. Don’t clutter it with 
irrelevant comments and unnecessary detours. 

3. Be clear. You know how it’s done: give the 
readers a good chance to know it, too. 

4. Stress the good features of whatever you're 
writing about, but don’t indulge in lyricism nor 
(except very special Cases) in extensive glamour. 
5. Make your point and stop. 

You wonder which is a good lead for a how-to 
story? One that tells what your article is about, 
pointing out the advantages of the project. One 
that fits the story: short and compact if it’s a 
short feature, more comprehensive—but never 
“padded”—if it opens a major article. Let's say 
you have 200-250 words, plus two legends under 
detail sketches, to explain how to build a budget- 
wise coffee table. (This is no mere hypothesis, 
either; it’s something I had to do myself not very 
long ago.) Obviously, you don’t start out with: 

“Modern living has changed the basic concepts 
of home furnishings, introducing a relaxed, in- 
formal feeling. Low, comfortable living-room 
sofas and chairs have supplanted the stiff-backed 
furniture of yesterday’s parlor. And the coffee 
table has come into its own—an omnipresent, 
handy repository for ashtrays, coffee cups, books, 
magazines, and Dad's feet after a hard day. Does 
anyone want a really smart-looking coffee table, 
one that won't be hard on the family budget 
yet fit right into a modern living room? Here is 
an easy and economical way to build it in any 
home workshop—with a few tools, cheap, readily 
available materials, and no call for special skills!” 

LL this is fine, but rather marginal, and it 

would have used up nearly half of the space I 

had to work in, making the story top-heavy. See 
what radical blue-penciling does for it: 

“Want a smart-looking coffee table? Here’s an 
easy, economical way to build it—and no call for 
special skills!” 

What need be said is included in these crisp, 
direct sentences. The rest of the story tells how 
to build the coffee table—which is, after all, the 
subject of the article. Notice also how, by using 


the “you” instead of an impersonal approach the 
lead really speaks to you, asks you if you want a 
cottee table (a smart-looking one), promises you 
that by following the writer’s instructions you'll 
be able to build it without hard work, expensive 
materials and tools, expert carpentry. No beauti- 
ful prose, granted, but it does the job eftectively— 
and that’s all you have to worry about. 

If you're writing a major feature, you'll want 
your lead to go into greater detail, tell more 
about the advantages of your project, inject  per- 
haps a human-interest touch through first-person, 
we-did-it-ourselves narration. But, whatever the 
story gimmick you use, never let words run away 
with you; the lead is merely the door, don’t make 
it bigger than the house. 


N many cases, pictures are essential to the how-to 

story. With some magazines, and with some 
subjects, you may do better by using drawings. 
In either case, professional quality is pretty much 
a must. At times, of course, straight text is quite 
adequate. 

If you plan to use pictures, don’t drag down 
from the attic the box camera Dad took pictures 
of Mom with, when he was a kid. It won't do. 
That is perhaps one of the most common faults 
of how-to writers: sending in photographs which 
just aren't good enough. If you don’t have now 
the necessary equipment or skill, you can’ prob- 
ably work out some arrangement with a photogra- 
pher. It’s worth it, because most magazines insist 
on top-quality illustrations—and amateur shots 
can ruin your story's chances to sell. 

Give a lot of thought to this business of picture 
taking. Show the essential, making sure the pic- 
ture tells, doesn’t blabber. Pay attention to the 
background, don’t have it cluttered with irrele- 
vant objects. See that there isn’t a lighted ciga- 
rette near a can of paint, or someone hitting a 
chisel with a hammer instead of a mallet (I re- 
ceived such a picture, not long ago, with a story by 
a professional freelance). If you feel you aren't 
well enough acquainted with the many “do's” 
and “don'ts” of a certain kind of a job, check 
with someone who is—a professional carpenter on 
painter will probably be glad to wise up a green- 
horn. When the story is of the picture-and- 
legend type, get all the important steps and keep 
in mind the need for visual as well as logical 
continuity. 

What kinds of periodicals use how-to stories? 
The home service magazines are, of course, your 
best market, but by no means the only one. Most 
women’s service magazines, including the various 
grocery books, carry a good deal of how-to edi- 
torial, too; their range of subjects, however, is 
more limited, and stories usually require a 
woman-interest slant. Newspapers (especially Sun- 
day supplements) are another possibility. 

Craft, hobby, and the “mechanics” magazines 
are a somewhat specialized market. This is even 
more so with the business journals of the various 
industries and with house organs—but you may 
from time to time come up with a story that’s 
made to order for one of them. Also, as sug- 
gested before, since they're not in competition 
with consumer publications, you can possibly cash 
in on your idea twice. 
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magazines, the final half of 1954 should afford 
you Comparable market opportunities to the 
first half, according to the consensus of editors. 

Advertising volume was a little higher in the 
first six months of 1954 than in the corresponding 
months of 1953, and there is every probability 
that the trend will continue. In any magazine 
depending largely on advertising revenue, the 
amount of editorial matter rises or falls in ac- 
cordance with the advertising space sold. Hence 
the coming months promise use of at least as 
much material from writers as heretofore—pos- 
sibly a little more. 

On the other hand, newsstand sales of most 
magazines are down somewhat. ‘This likewise 
affects the writer's situation. For, when news- 
stand sales start declining, the editors of a maga 
vine try to put them on the upgrade again. 


I’ you're a writer of fiction or fact for general 


The best way, editors have found, is to feature 
on the cover material that) will command in- 
Stantaneous attention. Right now, accordingly, 
editors are searching for top stuff important 
enough or sensational enough to stop the news- 
stand frequenter and make him buy the magazine. 

Usually this means special articles. Announce- 
ment of fiction, unless by a world-famous author, 
won't make a magazine sell. 

If you have a big fact story, now is a fine time 
to capitalize on it. Of course editors will con- 
tinue to buy the general run of good articles 
and fiction, but they have more to choose from. 
They don't get many queries on stuff that will! 
attract nationwide attention. 

All this applies especially to the mass-circula- 
tion general magazines, to a less extent to the 
women’s and service magazines though 
many of these are definitely on the lookout for 
cover features. 

The number of markets for manuscripts has 
declined somewhat in the past six months. This 
is a healthy sign according to people in the know 
about’ publishing. The remaining publications 
will be stronger and offer a better opportunity 
to writers. 

No big general magazine has dropped out of 
the picture. Three publications in the women’s 
and home service field have: Holiand’s (Southern 
regional) ; Today's Woman (the Faweetts’ big 
mass circulation book for young homemakers) ; 
the Woman (primarily a digest magazine) . 

Among the constantly fluctuating men’s maga- 
vines several have been discontinued. Two new 
titles have entered the field—Modern Man and 
Sportsman. 

In the thriving confession group, there are 
new entrants—Romance Confessions, Intimate 
Love Stories, Teen Age Confessions. 

The science fiction group is smaller than it was 
a few months ago. At least one of the stronger 
members of the group has discontinued tempor- 
arily. A number of science fiction publications 
folded after one or two issues; most of these were 
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never listed in Author & Journalist because of 
doubt as to their permanence. 

The greatest’ mortality has been among the 
Westerns. About a fourth of the Westerns have 
dropped out of the picture, at least temporarily, 
and only one new magazine, Action-Packed West 
ern, has come in. 

The biggest news in the sports field is the new 
weekly of ‘Time, Inc., Sports Illustrated. It will pay 
rates in line with those of mass circulation gen- 
eral magazines. Detailed data about it appear 
on Pages 4 and 6. 

Most of the other sports magazines are buying 
comparatively little. 

As for types of material most popular in the 
various groups of magazines, the picture is not 
changing materially. 

In fiction there is a continuing demand for 
mystery stories, especially serials and one-shots 
(usually —10,000-20,000 words). More Western 
fiction is being used in general magazines, com- 
pensating somewhat for the smaller pulp market 
in this field. 

There is still a big market for short stories of 
young married life dealing with everyday prob- 
lems in an entertaining, but not flippant way. 
The love story is in demand—but must have some- 
thing fresh to set it apart from typical fiction in 
this field. 

The most striking development is the growing 
market for the first-class science fiction story. 
While the number of science fiction magazines 
has declined, the remaining ones find a dearth 
of good manuscripts. A veteran editor writes 
Author & Journalist that less than one in 1,000 
science fiction stories coming to him is even com- 
petent, let alone outstanding. 

General magazines are in the market for science 
fiction provided they can get good stuff. The 
writer qualified to do a good job with science 
fiction will find less competition than in almost 
any other field. 


RTICLE writing continues to be a less com- 
petitive field than fiction writing. Editors of 
general magazines report that they receive far 
fewer good articles than good stories—but publish 
more fact than fiction. 

The heaviest demand in fact writing is for the 
theme of personal achievement—how an_ indivi- 
dual solved a big problem. The preference is for 
the same sort of drama found in fiction. An in- 
creasing number of such stories are in the first 
person, nearly always ghosted. 

For poets the situation has not changed much. 
‘The demand for serious poetry is confined largely 
to the university quarterlies and other literary 
magazines. 

The market for good light verse is increasing 
though still limited. Prices are rising too. Editors 
express discouragement, however, over the quality 
of verse they receive—imperfect in technique and 
lacking freshness of theme and approach. ‘The 
skillful writer who can hit the current taste in 
verse has a better opportunity than ever to sell. 
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YOUR GUIDE TO SUCCESSFUL SELLING 


THE HANDY MARKET LIST 


HE Handy Market List, revised to the hour 

i of going to press, offers a Comprehensive list 

of magazines affording a market to free 
lancers in general. 

The writer should now use this list in prefer 
ence to any published earlier. Numerous new 
publications are listed. Discontinued magazines 
have been dropped. Each listing has been brought 
up to date on the basis of the latest information. 

General Magazines in the list are divided into 
two groups, A and B. Those in Group A offer a 
better market to the typical freelance writer. “The 
magazines in Group B tend to be more specialized 
and to purchase less material. 


General Magazines—A 


America, 329 W. 108th St., New York. (W-15) 
Articles on current social and political interests, rural 
problems, with some emphasis on moral principles, 
1,000-2,000; short modern verse. Rev. R. C. Hart- 
nett, 5.3. 2c. Acc: 

American Legion Magazine, 580 Fifth Ave., New 
York 36. (M) Out of market for fiction, Query on 
articles. Good light verse—4, 8, or 12 lines. Anec- 
dotes. Joseph C. Keeley. Address verse and anecdotes 
to Parting Shots Editor. High rates, verse $2.50 a line. 
Acc. 

The American Magazine, 640 Fifth Ave., New York 
19. (M-25) Short stories 3,000-5,000; complete 
novelettes, 20,000; short shorts, vignettes. Articles 
usually arranged for. First-class rates. Acc. 

The American Mercury, |] £. 36th St., New York 
16. (M-35) Lively articles on life in the United States, 
past and present. Intelligent regional articles. No 
fiction. No verse. Query with outline. Articles $35- 
$200. Acc. 

American Weekly, 63 Vesey St., New York 7. Sun- 
day magazine distributed with Hearst and other news- 
papers. Features with photos, best lengths 900 and 
1,500. Uses only non-fiction. Charles Robbins. Ex- 
cellent rates. Acc. 

The Atlantic Monthly, 8 Arlington St., Boston 16, 
Mass. (M-50) Short stories 1,500-5,000; serials about 
40,000. Essays 1,500-3,500. Articles 1,500-6,000: 
short humorous articles, longer articles on art, music, 
literary criticism, current affairs, biography, finance, 
business. Serious and light poetry. Edward Weeks. 
Prose, varying rates; verse $1 a line. Acc. 

Brief Magazine, 270 Park Ave., New York 17. (Bi- 
M-25) Articles to 2,500—crime, exposts, war and 
adventure stories. Photos. Don Merrin. $150-$200 an 
article; $100 for 4- or 5-page photo spread. Acc. 

Buick Magazine, 818 W. Hancock Ave., Detroit 1, 
Mich. (M-free) Articles on people, places, and events 
of interest to tourists; all forms of outdoor recreation, 
handicratts—500-600 with 3-4 good photos. At 
least one article in each issue to appeal especially to 
women. Picture stories with human interest. Acc. 
Supplementary rights released. 

Challenge, The Magazine of Economic Affairs, 32 
Broadway, New York 4. (M-20) Articles 1,100-2,200 
on activities and issues in (1) economics and economic 
topics, (2) social problems, politics, and science—of 
personal, local, regional, national, or international 
focus, but in all instances always of economic signifi- 
cance. Seeks objective, concise, sprightly journalistic 
treatment with close attention to fundamentals of 
economic issues. Haig Babian. 4c up. Acc. Query. 
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\ name in parentheses immediately following 
the name of a publication—as (Thrilling) ~indi- 
cates the chain or group, if any, to which the 
magazine belongs. most instances the fre- 
quency and single copy price of the publication 
are shown; as (M-25), monthly, 25 cents. dec. 
means payment on acceptance; Pub., payment on 
publication. Schedule, a term used by Columbia 
Publications, means that payment is made when 
the MS. is scheduled for publication, Rates given 
are per word or per manuscript. 

If a magazine is not listed in the Handy Market 
List, consult the various lists published duthon 
& Journalist from month to month. 


Collier's, 640 Fifth Ave., New York 19. (Bi-W-15) 
Short-shorts, short stories, serials, novelettes. Articles 
of general interest. Light verse. Cartoons. Some fill- 
ers. Photos occasionally. Roger Dakin, Editor; Fiction 
Editor, Mrs. Eleanor Stierhem Rawson. Top rates. Acc. 

Columbia, P. O. Drawer 1670, New Haven, Conn. 
(M-10) Short stories 2,500-4,000. Articles on 
science, history, religion, sport; articles of gen- 
eral current interest or special Catholic interest. 
Query on articles. Short verse. Photos only with 
articles. John Donahue. $75-$100 a story or article, 
$10-$15 a poem. Acc. 

Commentary, 34 W. 33rd St., New York 1. (M-50) 
Political, economic, sociological, religious. Short 
stories, 2,500-4,000. Verse any length. Elliot E. 
Cohen. 3c. Acc. 

The Commonweal, 386 Fourth Ave., New York 16. 
(W-15) Edited by Catholic laymen. Timely articles on 
literature, art, public affairs, to 2,500. Edw. S. 
Skillin. 2c. Acc. 

Confidential, 1697 Broadway, New York 19. (Bi- 
M-25) Fact stories to 2,000—off-the-record stuff— 
with photos. John Ryan. Good rates. Acc. 

Coronet, 488 Madison Ave., New York 22. (M-25) 
Uses factual anecdote-packed articles under 3,000; 
photos; fillers; one-pagers; humorous anecdotes. No 
fiction or poetry. Fritz Bamberger. Good rates. Acc. 
Fillers, Pub. 

Cosmopolitan Magazine, 57th St., at Eighth Ave., 
New York 19. (M-35) Short-shorts 2,000-2,500; 
short stories 5,000; murder mystery or suspense 
rovelettes 20,000. Articles: personality, thought-pro- 
voking, current affairs, psychological, medical. Photos. 
No verse. No cartoons. John J. O’Connell. Top rates. 
Acc. Query. 

Dodge News Magazine, Prince & Co.,, 5435 W. 
Fort St., Detroit, Mich. Articles not only on travel 
but personalities, science, fashion, etc. Shorts around 
350. Always on the lookout for good color and black 
cnd white illustrated feature stories. G. M. Williams. 
Top rates for pictorial photos. Acc. 

Ebony, 1820 S. Michigan Ave., Chicago 16. (M- 
30) No fiction. Provocative non-fiction on Negro life, 
preferably success and achievement stories. Photo- 
graphs. $75-$100 an article; $75 a story unit of at 
least 10 pictures. Acc. 

Extension, 1307 S. Wabash Ave., Chicago 5. (M- 
30) Short stories, 2,000-6,000; romance, adventure, 
detective, humorous; six-installment serials, 5,000 
an installment; short shorts; articles; cartoons. Eileen 
O’Hayer. Good rates. Acc. 

Eye Magazine, 270 Park Ave., New York 17. 
(M-25) Articles to 2,500—crime, exposts, adven- 
ture stories. Photos. Can Merrin. $150 an article; 
$100 for 4- or 5-page photo spread. Acc. 
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Many writers spend precious hours—even days “bleed 


ing” over the right word, the right phrase... polishing 
and re-polishing a manuscript that can NEVER be sold. 
Ninety-five percent of the writers trying to sell stories 
make this fatal mistake; they are offering pretty, well 
turned phrases and unimportant incidentals, when story 
editors plead for IDEAS! 

The secret of writing-success lies in the selection of an 
original and “commercial” story idea, PLUS the proper 
development of that idea BEFORE you start writing. 
No story editor ever bought a weak, poorly-developed 
story because it was nicely written. But many GOOD 
STORIES—though written with less than professional 
skill—are highly saleable. Motion picture and television 
producers pay as much as $200 to $2000 for a simple 
story outline or synopsis! 


THIS IS HOW THE AMAZING 
STORY MAKER CAN HELP YOU! 
This remarkable creative aid instantly puts 1000's of 
original, saleable story ideas at your fingertips! It is 
not a substitute for creative thinking or writing ability 
_ nor is ita “gadget” that grinds out hackneyed plot 
situations. STORY MAKER is a tested and proven 
idea sparker that not only stimulates the original story 
idea, but feeds your imagination while you're building 
the idea into a sound, saleable story. It will cast your 
story with as many or as few characters as you wish... 
it will bring them to life with personality traits, emo- 
tions, and desires . . . it will project’ your characters 
into any number of conflict-laden situations! STORY 
MAKER is unlike anything ever offered the writing 
profession! 


HOW STORY MAKER ACTUALLY 

ENCOURAGES ORIGINALITY 

Story Maker makes the most of your ability to recog- 
nize the elements of a good story when you see them! 
In just a few moments, through a unique arrangement 
of die-cut discs and cutaway pages, STORY MAKER 
introduces you to more story elements and intriguing 
combinations than most writers produce in a lifetime. 
Most important, the function of STORY MAKER is 
so broad that no two writers will ever interpret its 
findings in the same way. It becomes your personal 
writing aid! 


PROFESSIONAL OR BEGINNER, 

STORY MAKER CAN HELP YOU 

Yes, whether you're a professional or student writer... 
whether you have sold a hundred stories or have yet to 
sell your first whether you write short stories, 
novels, screen, radio or television scripts. STORY 
MAKER can save you hours, days—all the time you 
usually spend “trying to get an idea.” STORY MAKER 
assures you of a steady, uninterrupted flow of fresh, 
saleable story ideas! 
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WRITERS! 


Are You Making 
This Fatal Mistake? 


About the Creator of STORY MAKER 

David R. Schwartz is one of America’s most 
prolific writers—-having sold over $400,000 in 
stories to publishers, and to screen, radio and 
TV producers. STORY MAKER is an outgrowth 
of his own need for a workable idea sparker, 
and has provided the basis for most of his suc- 
cessful stories. Mr. Schwartz is now under ex- 
clusive contract to the Columbia Broadcasting 
System as Producer-Writer. 


NEW PLOT DEVELOPMENT SHEETS 

GUIDE YOU EVERY STEP OF THE WAY 

With your STORY MAKER you receive a_ set of 
especiaily designed Piot| Development Sheets. These 
copyrighted sheets (used by many top Hollywood writ- 
ers scenarists) show vou, step-by-step, how to 
properly develop the story idea you obtain from your 
STORY MAKER. You work right on the sheet, with 
simple, easy-to-follow instructions covering every phase 
of story structure. These sheets guarantee that your 
finished story contains all the elements a story must 
have to make it saleable! 


TRY THE STORY MAKER 

5 DAYS AT OUR RISK! 

We're so confident that you will find the STORY 
MAKER and Plot) Development Sheets valuable be- 
yond vour greatest hopes, that we invite you to try 
them—test them—for 5 full days, without risking one 
cent! Then, if you're not completely satisfied, simply 
return it in good condition for a prompt, full refund. 
You have nothing to lose! 


FREE! Special Limited Time Offer 

STORY ANALYSIS SERVICE. When you complete a 
story outline or synopsis, submit it to us for critical 
analysis. A top-notch studio story editor will personal 
/y study one of vour stories and make necessary recom- 
mendations—absolutely free of extra charge! Now, you 
can be sure that vour story is “commercial” before in- 
vesting Valuable hours in writing. 


Order Your STORY MAKER Today! 


STORY MAKER, Dept. AJ-7 
1003 North Rexford Drive, 
Beverly Hills, California | 


Gentlemen 

Please rush my STORY MAKER postpaid, with the 
understanding | can return it within 5 days for com- 
plete refund. | enclose $9.95 (cash, check or money | 


| 
| order.) $2 deposit is required on C.O.D.'s. 
Name | 
| Address 
| City Zone State | 
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Faith Today, 63 Park St., New Canaan, Conn. 
(Bi-M-35) Strong, timely articles to 3,000, preferably 
shorter; condensations of novels; fillers; humor; verse 
of high quality. A religious magazine edited on a 
broad base. Peter Funk. To $200 an article, to $15 
a poem. Query on prose. 

Field & Stream, 383 Madison Ave., N. Y. 17. 
(M-25) Illustrated camping, fishing, hunting articles, 
1,500-3,000. Hugh Grey. 5c up. Acc. 

Focus, 270 Park Ave., New York 17. (M-10) 
Articles—personalities, exposts, crime, entertainment, 
200-1,500. Special need: true local human interest 
siories with a twist. Fillers. Photos. Cartoons rarely. 
James A. Bryans. 10c. Acc. Query. 

Ford Times, Ford Motor Co., 3000 Schaefer Rd., 
Dearborn, Mich. (M) Well-illustrated travel, place, 
sport, or other articles, 1,200-1,500; brief picture 
stories with or without Ford angle. 10c. Acc. 

Harper's Magazine, 49 E. 33rd St., New York 16. 
(M-50) Timely articles for intelligent readers; short 
stories; humor; fillers; verse. John Fischer. Good rates. 
Acc. 

Holiday, Independence Square, Philadelphia 5, Pa. 
(M-50) Quality articles, well-illustrated, on places and 
people in sections of United States and foreign coun- 
tries, 1,500-5,000. Ted Patrick. First-class rates. Acc. 

Hometown: The Rexall Magazine, 8480 Beverly 
Blvd., Los Angeles 46. (M-free) Fiction of general 
interest, with strong characterization, plots, and story 
interest, to 3,200. No trick endings. No articles at 
present. Sam R. Zaiss. $75-$100 a story. Acc. 

Hue, 1820 S. Michigan Ave., Chicago 16. (Bi-M- 
15) Short features on Negro life and activities. Photos. 
No fiction or verse. John H. Johnson. Rates according 
to importance of material; photos $5-$10. Acc. 

Jet, 1820 S. Michigan Ave., Chicago 16. (W-15) 
News items and short features on Negro life and 
activities. Photographs. John H. Johnson. Good rates, 
varying with length and importance of story; pictures 
$5-$10. Acc. 


Journal of Living, 6 East 45th St., New York 17, 
N. Y. (M-25) Inspirational, philosophic, and practical 
advice articles on longevity, nutrition, health, mar- 
riage, personal problems of interest to mature men 


and women. Leonerd M. Leonard, Editor; Frances 
Goodnight, Feature Editor. Excellent rates. Acc. 

Jubilee, 377 Fourth Ave., New York 16. (M-35) 
A national pictorial monthly of Catholic life, edited 
by laymen. Not in market for text pieces. Picture 
stories only, at $5 a picture. No queries. Edward 
Rice, Robert Lax, Robert Reynolds, Senior Editors. 

The Kiwanis Magazine, 520 N. Michigan Ave., 
Chicago. (M) Articles on national and community 
problems up to 2,000. Some very short fiction for 
business and professional men. Picture stories—em- 
phasis on natural, unposed photos. Charles W. Keysor. 
$25-$100, depending on quality and current needs. 

The Lamp, Franciscan Friars of the Atonement, 
Peekskill, N. Y. (M) Fiction of quality to 2,500; non- 
fiction of interest to Roman Catholics. Rev. Samuel 
A. Cummings. Good rates. Acc. 

Liberty, 620 Cathcart St., Birks Bldg., Montreal, 
Canada. Fiction: short shorts, 800-1,500 words; 
short stories, 2,000-3,000 words. Articles or well- 
known political, entertainment, art, literary, etc., per- 
sonalities. Must be fact-filled, most objectively treat- 
ed. Interested also in strong, provocative well-docu- 
mented general articles. At the moment, well supplied 
with health and self-improvement copy. A letter or 
outline suggested. Keith A. Knowlton. Fiction to 
$350, articles $75 up. Acc. 

Life, Time and Life Bldg., New York 20. (W-20) 
Photos of national and world news events, human- 
interest picture series. Freelance market small. Good 
rates. Acc. 

Lifetime Living, 22 E. 38th St., New York 16. (M- 
25) Personal experience articles on retirement plan- 
ning, retirement living, second career, health, recrea- 
tion, sports, and all phases of after-40 living. Car- 
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toons. Photos. Martin Gumpert. Varying rates. Acc 
Query. 

Lincoln-Mercury Times, Ford Motor Co., 3000 
Schaefer St., Dearborn, Mich. Travel articles, U. S. or 
foreign, to 2,000. Black and white photos; trans- 
parencies. William D. Kennedy. Excellent rates. Acc. 

The Lion, 332 S. Michigan Ave., Chicago 4. (M- 
15) The publication of the Lions Clubs. General in- 
terest articles appealing to business and professional 
men. Cartoons. Photographs. R. Roy Keaton. Query. 

Look, 448 Madison Ave., New York 22. (Bi-M-15) 
Articles and pictures of broad general interest, par- 
ticularly about people and their problems. No fiction. 
William Houseman, Articles Editor. Good rates. Acc. 

Maclean’s, 481 University Ave., Toronto 2, Can- 
ada. (Semi-M-15) Short stories with varied themes, 
masculine and feminine appeal, but preferably Cana- 
dian background, to 6,000. Articles on science, busi- 
ness, crime, politics, international affairs, health, en- 
tertainment, etc., 3,000-5,000. Strong women’s in- 
terest features with Canadian slant and some male 
appeal. Humor, 50 to 5,000. Quizzes, light verse. 
Canadian subject matter predominant and, in most 
cases, mandatory. Query on articles. Ralph Allen, 
Editor; Pierre Berton, Managing Editor. Fiction from 
$300; articles from $250, often higher; verse, $5-$15 
a poem. Acc. 

Mayfair, 481 University Ave., Toronto 2, Canada. 
(M-25) Articles and photographs on personalities, 
theater, entertainment, good living, art, architecture, 
women’s and men’s fashions, sports, humor. Cana- 
dian slant required. Length of contributions 2,000- 
5,000. No fiction at present. 3c. Acc. U. S. contribu- 
tors should query because of specialized nature of 
magazine. 

Mechanics Today, 444 Madison Ave., New York 
22. (Bi-M-25) How-to articles; hobbies and crafts; 
electronics; automotive; home maintenance; science 
features; money-making opportunities. All material 
should be simple and ingenious. Photos. Cartoons. 
Varying rates, pictures $5 up. Acc. 

Mechanix Illustrated, 67 W. 44th St., New York 
36. (M-20) Feature articles about mechanical and 
scientific developments, inventions, etc. How-to arti- 
cles about projects readers can build. Cartoons. Pho- 
tos. William L. Parker. To $250 an article, pictures 
average of $10. Acc. 

National Geographic Magazine, 16th and M Sts., 
N.W., Washington 6, D. C. (M-60) Official journal 
National Geographic Society. Articles on travel and 
geographic subjects up to 7,500; photographs. John 
Oliver LaGorce. First-class rates. Acc. 

The National Jewish Monthly, 1003 K St., N. W., 
Washington, D. C. (M-15) Short stories, articles, 
essays, Jewish interest, 1,000-3,000. Edward E. 
Grusd. 2c-4c. Acc. 

National Motorist, 216 Pine St., San Francisco 4, 
Calif. (Bi-M-25) Articles of 900 and of 1,600 words 
on anything that would be of interest to the average 
motorist who lives in California and does most of his 
motoring on the Pacific Slope. Articles on the car, 
roads, interesting people and places in the West or in 
the history of the West, hunting, fishing, outdoor life, 
animals. Black and white photos for illustration. Jim 
Donaldson. 3c-5¢, phctos $3-$5. Acc. 

Wation’s Business, 1615 H Street, N.W., Washing- 
ton 6, D. C. (M) Service, semi-service, general feature 
articles of interest to businessmen. No fiction. Fillers 
from 3 paragraphs to 3 columns. Cartoons. Photos to 
illustrate articles. A. H. Sypher. Articles $500 up. 
Acc. Query. 

The New Yorker, 25 W. 43rd St., New York 36. 
(W-15) Short stories and humor 400 to 4,000; factuai 
and biographical material to 6,000; cartoons, cartoon 
ideas, light verse. Good rates. Acc. 

The New York Times Magazine, Times Square, 
New York 36. (W) Articles, 1,200-3,000, based on 
the news, topics relating to economics, politics, in- 
ternational affairs, sports, nature, science, education, 
the world of fashion and women’s interests. Short 
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articles 400-1,200. Verse. Lester Markel. $250 for 
full-length article, verse $1 a line. Acc. 

Pageant, 535 Fifth Ave., New York 17. (M-25) 
Articles and profiles. Key words are ‘‘liveliness’’ and 
“timeliness.” Harris Shevelson. To $500. Acc. Query 
always, for material is on assignment only. 

Parade, 405 Lexington Ave., New York 17. (W- 
Sunday newspaper supplement.) General interest pic- 
ture stories. Jess Gorkin. 

PEN (Public Employees News), P. O. Box 2451, 
Denver 1, Colo. (M) Articles 500-2,500; fiction 1,- 
500-2,500; fillers 50-100; verse to 20 lines; car- 
toons; photos. Material should be of general interest. 
Donald W. Peterson. 2c-5c, verse 50c a line, photos 
$1.50-$3, cartoons $5-$7.50. Acc. No queries, but 
copy of magazine will be sent on request. 

Photo Magazine, 270 Park Ave., New York 17. 
(M-25) Crime, exposés, 2,500 maximum. Marv Karp. 
Articles $150 each; 4- or 5-page photo spread, $100. 
Acc. 

Popular Mechanics, 200 E. Ontario St., Chicago 
11. (M-35) Illustrated articles on scientific, mechani- 
cal, industrial discoveries, human interest and ad- 
venture elements, 300-1,500; fillers to 250. How-to- 
do-it articles on craft and shop work, with photo- 
graphs and rough drawings, and short items about 
new and easier ways to de everyday tasks. Roderick 
M. Grant. 1¢c-10¢, photos $5 up. Acc. 

Popular Science Monthly, 353 Fourth Ave., New 
York 10. (M-25) Features dealing with motor cars, 
aviation, home building, hobbies, and similar sub- 
jects. How-to articles for men with an interest in 
science and mechanics. Short material for various de- 
partments. Photo layouts. Volta Torrey. To 20c. Acc. 

Practical Knowledge, 210 S. Clinton St., Chicago 
6. (M-10) Practical applied psychology, popular me- 
chanics, self-help, vocational articles, 1,000, all writ- 
ten for men who are ambitious to get ahead; jokes, 
fillers, news items, photos. V. Peter Ferrara. Approx. 
2c, photos $2-$3. Acc. 

Railroad Magazine, 205 E. 42nd St., New York 
17. (M-35) Short railroad or trolley-car feature 
articles, first-person true tales; human interest photo 
stories. Overstocked with fiction. No poems, cartoons, 
or fillers. Freeman H. Hubbard. To 4c. Acc. Query. 

The Reader’s Digest, Pleasantville, N. Y. (M-25) 
Digests of published articles; publishes 15 or 20 
original articles each month. Amusing anecdotes. 
Shorts for ‘’Life in These United States.’’ Top rates. 


Acc. 

Redbook, The Magazine for Young Adults, 230 
Park Ave., New York 17. (M-35) Short stories, short 
shorts, serials, complete novels, novelettes, feature 
articles, romance, domestic problems, emotional slant 
to men and women. A continuing need for lead arti- 
cles—important exposés or significant personal docu- 
ments. The criterion, in either case, is: how useful 
or exciting or entertaining or inspirational is this 
article to young adults—the 18-35 age group for 
which Redbook is edited. Wade H. Nichols. First- 
class rates. Acc. 

The Reporter, 220 E. 42nd St., New York 17. (Bi- 
W-25) Social, economic, political reporting and inter- 
pretation, to 3,500. Also cultural comment and criti- 
cism. Max Ascoli. 7c up. Acc. or Pub. 

The Rotarian, 35 E. Wacker Drive, Chicago 1, (M- 
25) Authoritative articles on business and industry, 
social and economic problems, travel sketches, humor, 
essays, 1,500-2,000. Karl K. Krueger. First-class 
rates. Acc. 

St. Anthony Messenger (Franciscan Fathers), 1615 
Republic St., Cincinnati 10, O. (M-25) Catholic family 
magazine. Human-interest features on prominent 
Catholic achievements and individuals; articles on 
current events, especially when having Catholic sig- 
nificance, 2,000-2,500; short stories on modern 
themes slanted for mature audiences, 2,000-2,500; 
seasonal stories. Extra payment for photos retained. 
Occasional poetry on inspirational, religious, romantic, 
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"The best dictionary 


| have seen.’ 


More entries (142,000) 
...more pages (1,760) 
- More pictures (1,220 illustrating more 


than 3,100 terms) . . . more complete etymol- 
ogies . . . more descriptive synonyms . . . more 
examples of usage . . . more business, scien- 


tific, social terms . . . more idioms, slang, 


colloquialisms. 


It meets more requirements than any 
other desk dictionary ever before pub- 
lished. Every entry has been freshly 
defined in the language of our time— 
you get what you want at first glance. 


HERE'S WHAT TOP WRITERS SAY 
JAMES THURBER: 


“Tt has thousands of words that none of the other 
dictionaries in my house contain.” 


ERLE STANLEY GARDNER: 


“It is a real pleasure to find a dictionary that is as 
practical, modern, and carefully edited as this.” 


LOUIS UNTERMEYER: 


“Tt is by far the most comprehensive as well as 
the most compact dictionary of its kind — so far, 
in fact, that I am advising my associates to clear 
their desks of any other dictionary and put this 
one in its place.” 


FRANCES WINWAR: 


“Tt is now the only dictionary on my desk.” 


IN CLOTH $5 * WITH 26-TAB THUMB INDEX 


BW We prefer that you examine, compare, and purchase | 
WEBSTER’S NEW WORLD DICTIONARY at your bookstore, but | 
we realize that writers often live in out-of-the-way places. If there is 

no bookstore in your locality, the dictionary can be ordered directly | 
on a money-back guarantee. If not completely satisfied after ten days’ | 
examination, you may return it and the purchase price will be | 
refunded in full. | 


| 
4 THE WORLD PUBLISHING COMPANY = 


—GENE FOWLER 
EBSTER 
Pro's 
Dictionary 
afl covet 
| 
| 
| 
| 
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humorous, and nature themes. Rev. Victor Drees, 
O.F.M. 3c up. Acc. 

The Saturday Evening Post, Independence Square, 
Philadelphia 5, Pa. (W-15) Articles on timely topics 
1,000-4,000; short stories 4,000-5,000; novelettes 
10,000-15,000; serials 25,000-60,000. Lyric and 
humorous verse. Skits. Cartoons. Non-fiction fillers, to 
400. Ben Hibbs. First-class rates. Acc. Query on arti- 
cles. 

Science & Mechanics, 450 E. Ohio St., Chicago 11. 
(Bi-M-25) Features on new developments in science, 
industry, home furnishings and appliances, workshop 
equipment, also on people who have developed suc- 
cessful business from hobbies. How-to articles by 
specialists in a variety of mechanical fields. Prefers to 
work strictly On query and assignment basis on full- 
length articles. Don Dinwiddie. Good rates, illus- 
trated Shop and Home Kinks $7.50 up. Acc. 

Science Digest, 200 E. Ontario St., Chicago 11. 
(M-25) Popular articles on all fields of science to 
2,000. G. B. Clementson. 5c. Acc. 

Sensation, Medalion Publishing Corporation, 270 
Park Ave., New York 17. (M-15) Exposes, profiles, 
human interest articles. Photos. James A. Bryans. 
$50-$125 an article, pictures $25-$125. Acc. Query. 

Sports Afield, 959 Eighth Ave., New York 19. (M- 
25) Some short fiction used, to 3,000 words, related 
to field sports; picture stories, articles, how-to-do-it 
features, to 2,500; fillers. Ted Kesting. Payment by 
arrangement. Acc. 

This Week, 420 Lexington Ave., New York 17. 
(W-magazine section of 34 newspapers). Romance, 
mystery, adventure, humorous short stories, 1,200- 
4,000; short articles on popular science. interesting 
personalities, sports, news subjects making for a bet- 
ter America, 1,500-2,500; interesting shorts, 500- 
1,000; fillers, cartoons, short animal material; ap- 
pealing animal photos. William |. Nichols. Good rates. 
Acc. 

Today’s Health, American Medical Assn., 535 N. 
Dearborn St., Chicago 10. Articles on any aspect of 
physical or emotional health; material to meet normal 
health interest of well people of all ages from high 
school on. Especially wants sound material for adoles- 
cents and the eiderly. Overstocked on verse; will not 
buy any more for several years. Dr. W. W. Bauer. 
2c-5c. Acc. 

The Toronto Star Weekly, 80 King St., W., Tor- 
onto, Canada (W-10) Feature articles, Canadian ap- 
peal articles with news angle to 2,000. Novels 40,- 
000-45,000; serials 10,000-30,000; short stories 
3,000-5,000, love-adventure, romantic, Western, 
mystery, problem, etc.; photos; cartoons; shorter 
poems. Jeanette F. Finch, Article Editor; Gwen Cow. 
ley, Fiction Editor. Varying rates. Acc. 

Tracks Magazine, Terminal Tower, Cleveland 1, O. 
(M-10) Articles on railroad subjects 500-1,500; short, 
homorous railroad fiction; fillers; jokes; cartoons. Ted 
O'Meara. 3c. Acc. 

Travel, 45 W. 57th St., New York 19. (M-50) 
What to do and see—with cost worked in—anywhere 
in the world, 1,000-2,500—2,000 preferred. Photos. 
Cartoons. Works 3-4 months in advance. Malcolm 
McTear Davis. 1¢-2c. Acc. 

Weekend Picture Magazine, 23] St. James St., W., 
Montreal, Canada. Magazine section ot 21 Cana- 
dian dailies and the Standard. Limited market for 
short features of Canadian interest. Fillers. Photo 
features, including color. Fiction for family reading, 
2,500-3,000. A. G. Gilbert, Editorial Director: H. V. 
Shaw, Feature Editor. $150-$200. Acc. Query on 
articles. 

Westways, 2601 So. Figueroa St., Los Angeles 54, 
Calif. (M-20) Articles 300-1,200, photos of out-of- 
doors, natural science, history, etc., on California, 
Arizona, Utah, Nevada, New Mexico, and southern 
Colorado. Verse. Cartoons. Phil Townsend Hanna. 5c, 
photos $5. Acc. 

Why, Modern Living Council, 17 E. 45th St., New 
York 17. Helpful articles based on sound psychology 
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which offer advice on overcoming personal and family 
problems. Popular articles on phases of psychology, 
experiments, tests, etc. General articles on personali- 
ties (profiles) and problems, slanted to answer why. 
Length 2,000-2,500. Fillers. Lawrence C. Goldsmith. 
3c.. Acc. 

You, Skye Publishing Co., Inc., 270 Park Ave., 
New York 17. (Bi-M-35). Articles to 2,500 on human 
problems, interests, and relationships with which the 
reader can feel some identification; adequate docu- 
mentation must be woven in. Guthrie E. Janssen. 3c. 
Acc. 

Your Health, 270 Park Ave., New York 17. (Q-35) 
Sound, helpful, readable articles on all phases of 
physical and mental health. Fillers. Douglas Lurton. 
Good rates. Acc. 

Your Life, Today's Guide to Desirable Living, 270 
Park Ave., New York 17. (M-25) Inspirational, help- 
ful articles on living; personality profiles, 1,200- 
2,500; quizzes; brief games; fillers. Douglas Lurton. 
First-class rates. Acc. 

Your Personality, 270 Park Ave., New York 17. 
(Semi-A-25) Helpful articles on all phases of person- 
ality, 700-2,500. Douglas Lurton. Good rates. Acc. 


General Magazines—B 


American Forests, 919 17th St., N. W., Washing- 
ton 6, D. C. (M-50) Articles on trees, forests, soil con- 
servation, land management, water development, out- 
door recreation. Profiles and interviews with people 
who have done interesting things in the renewable 
natural recuurces field. Length, 1,000-2,500. Out- 
door photos. James B. Craig. 2c. up. Acc. 

The American Scholar, United Chapters of Phi Beta 
Kappa, Williamsburg, Va. (Q-$1) Articles on subjects 
of substantial general interest in clear and unpedantic 
language, 3,000-4,000; poetry. Hiram Haydn. $5 a 
printed page, maximum $50; verse, $10-$25. Acc. 

Audubon Magazine, National Audubon Society, 
1130 Fifth Ave., New York 28. (Bi-M-50) Articles on 
birds, mammals, plants, insects; wildlife and conserva- 
tion of region or locality; biographical sketches of 
living naturalists; how-to-do and personal experience 
on wildlife projects, 1,500-2,500. Photos, black and 
white only. John K. Terres. $15-$75. Photos $3 
(cover picture $10). Acc. Query. 

Barron’s National Business & Financial Weekly, 
40 New St., New York 4. (W-35) Financial and eco- 
nomic subjects of direct interest to investiors, 800- 
1,200. John Davenport. $50-$125 an article. Pub. 
Query. 

Bronze Thrills, Jive, and Sepia Record, 1220 Hard- 
ing St., P. O. Box 2257, Fort Worth, Tex. (M-25) 
Short stories 3,000; serials 9,000. True stories— 
scandal, expos¢, news, entertainment, all with pictures 
closely keyed to the story. True life stories. Cartoons. 
Photos. All material in the magazine deals with the 
Negro race. Mrs. Adelle Jackson. ‘‘Open rate.’’ Acc. 
Query. 

Canadian Geographical Journal, 54 Park Ave., 
Ottawa, Canada. (M-50) Illustrated geographical arti- 
cles 1,000-2,000. Gordon M. Dallyn. 1c up. Acc. 

Car Life, 511 11th St., N. W., Washington 4, D.C. 
(M-35) General automotive articles carrying con- 
sumer cppeal. Fillers. Cartoons. Photographs. Good 
rates, photos $5-$7.50. Acc. 

Charley Jones Laugh Book Magazine, 438 N. Main 
St., Wichita 2, Kan. (M-35) Humorous articles, 
stories, anecdotes to 500 words. Themes deal with 
domestic situations and events common to and fa- 
miliar to most readers. Cartoons to $25, jokes 50c, 
verse 25c a line, lonaer material 2c a word. Acc. 

The Chicago Jewish Forum, 82 W. Washington St., 
Chicago 2. (Q-$1.25) Articles, short stories, 2,000- 
6,000; poetry, art work, Jewish subjects and minority 
problems only. Benjamin Weintroub. 1c. Acc. 

Chicago Magazine, 17 West Ontario St., Chicago 
10. (M-25) Short-shorts 1,000; short stories 4,000- 
5,000; possibly serials and novelettes. Essays and arti- 
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cles dealing with Chicago or the Middle West. Very 
little verse——must be of high quality. Fillers. Sketches, 
but not cartoons. Numerous photos, especially for 
picture stories and essays. Maurice English. 5c-10c, 
verse 50c a line. Pub. 

The Christian Science Monitor, | Norway St., Bos- 
ton 15. (D-5) Articles, essays, for editorial and de- 
partment pages, to 800; forum to 1,200; editorials 
to 800; poems; jokes, fillers, photos. Erwin D. Can- 
ham. 55c an inch. Acc. 

Combat Forces Journal, 1529 18th St., N.W,, 
Washington, D. C. Original articles, translations— 
military subjects. John B. Spore. 2V2c-4c. Pub. 

Comedy Magazine, 270 Park Ave., New York 17. 
Light, fast-moving stories, 250-400. Cartoons featur- 
ing girls, human interest. Ernest N. Devver. 2c, car- 
toons $7.50 up. Acc. 

Connecticut Circle, 302 State St., New London, 
Conn. (M-25) Articles and photos relating to Con- 
necticut, Connecticut history, and Connecticut people. 
Harry F. Morse. Ic up, photos $2 up. 

Crafts & Hobbies, 30 E. 29th St., New York 16. 
How-to-do craft articles, illustrated with photos, 
finished drawings, or rough sketches, 1,500-2,000. 
Unusual hobbies, 200-300 and one photo. Lassor 
Blumenthal. 2c, photos $3. Pub. 

The Desert Magazine, Palm Desert, Calif. (M-35) 
Illustrated features, preferably in first person, from 
the desert Southwest on travel, nature, mining, arche- 
ology, history, recreation, exploration, personalities, 
homemaking, desert gardening, Indians, semiprecious 
gem fields; maximum 2,500. Must have the ‘‘feel’’ 
of the desert country. Photos essential with contem- 
porary material. Randall Henderson. 1 Y2c up, photos 
$1-$3. Acc. 

Empire Magazine, Denver Post, 650 15th St., Den- 
ver 2, Colo. (W-15, with Sunday Denver Post) General 


interest features 250-1,500 on personality, outdoors, 
domestic, authentic history; short-short fiction to 
1,000; verse to 20 lines; fillers; photo-features; car- 
toons. All material should have strong Western peg. 
Bill Hosokawa. 1 Yc; photos $3-$6. Acc. 

Family Herald & Weekly Star, 245 St. James St. 
W., Montreal, Que., Canada. (W-5) Stories 2,000- 
4,500, romance, adventure, mystery, etc., for rural 
family audience. H. Gordon Green. $70. Acc. 

Family Weekly Magazine, 179 N. Michigan Ave., 
Chicago 1. A Sunday supplement magazine. Largely 
staff-produced. Not now in the market for material. 
Ben. Kartman, Editorial Director. 

Forbes Magazine (ot Business and Finance), 80 
Fifth Ave., New York 11. (Semi-M-35) Illustrated 
articles on companies whose securities are available 
at the major exchanges. News of companies in same 
category. Unusual slants on business. Informal casual 
photos. Byron D. Mack. Articles $25-$100. Pub. 
Query. 

Frontiers, | 9th St. and Parkway, Philadelphia 3, Pa. 
(5-times-yr-35) Natural history articles, 1,800-2,000; 
photos. McCready Huston. Prices by arrangement. 
Pub. Query. 

Good Business, Lee’s Summit, Mo. (M-15) Articles 
800-1,600 emphasizing Christian principles in busi- 
ness. First-person stories especially desired. Fillers up 
to 400 words; poems 20 lines or less, on business 
themes. Photos of industrial subjects with business 
slant. Clinton E. Bernard. 2c up, poetry 35c a line, 
photos, $6. Acc. 

Greater Philadelphia Magazine, Architects Bldg., 
Sansom and 17th Sts., Philadelphia 3, Pa. (M-35) 
Articles to 1,500 on a variety of subjects dealing with 
greater Philadelphia area; personality sketches of 
local persons; photo series. Arthur Lipson. To $25 
an article. 


A LITERARY AGENCY GETS STARTED 


When | started my Agency | had neither clients nor a fancy office to impress potential clients 
with, just desk space. Currently | am handling either a book, a juvenile, a story or an article for: Pro- 
fessor Robert Avrett of the University of Tennessee, and a writer of fiction as well as being the author 
of a text book published by Harper's; Garth Bentley, known editor who wrote two ‘‘how-to’’ books on 
editing which Harper’s published; Stanton A. Coblentz, prominent poet-editor of Wings, who also turns 
out stories and books on science fiction; Edgar Snow, formerly an associate editor of the SatEvePost, 
and the author of several books. 

These (and other writers), came in because | had something valuable to offer—a lot of knowl- 
edge about writing. Knowing how to pick manuscripts drew the following from Leo Margulies, head of 
King-size Publications: ‘‘l want to congratulate you. You are a rarity among agents. For, even though 
we are a minor market (because of the limited amount of material we use) you have used discernment 
in selecting stories to send us for consideration.’’ Earl Fultz, a Collier’s Fiction Editor, wrote: “. .. | 
might also suggest that if you ever wanted to drop over here and discuss our needs, | would be most 
happy to see you.”” 

| talked with Mr. Fultz. | spoke to many other editors in the magazine and book field. What | 
now need, and need badly, is material | could bring to them. Your article, story or book might not 
be just right; copy rarely is, but a good agent, being more than just a salesman, spors flaws in a 
manuscript before the flaws spell rejection. SALES DO NOT COME EASILY can be underscored, though 
my first agency sale came off with astonishing ease. | handed a short short to William W. Scott. Mr. 
Scott (whom | was meeting for the first time) had time to read it while | waited. Ten minutes later a 
first sale was chalked up for client Jim Adams. What clinched it? Having the right material. So keen 
is the editorial competition, only the right material stands a chance. It is my job to tell you if your 
work will be in the running; and, if not, why not. Terms? No fees for the writer who has sold more 
than one story or article to the important magazines, or has had a book published by a major house. 
For the not yet arrived writer my fees are: a dollar per thousand words, with a minimum of three dol- 
lars for any script. Rates on books will vary with the amount of editorial work required, and there 
should first be an inquiry. Commission on sales is ten percent. All fees end after the second sale. 
Checks and return postage should accompany each submission. Half fees on resubmissions. Bring or 
send in copy flat to: 


ALEX JACKINSON LITERARY AGENCY 


11 West 42nd Street New York 36, N. Y. 
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“What guarantce do | have that you really are 
mulling over new story plots?”’ 


Grit, Williamsport 3, Pa. (W-10) Odd, strange pic- 
tures, brief text; Americanisms and family subjects; 
personalities and articles of general interest, 300-500; 
short illustrated articles for women’s and children’s 
pages. 2c, photos $3. Acc. 

Jest Magazine, 270 Park Ave., New York 17. 
Same requirements as for Comedy Magazine. Ernest 
N. Denver. 

Joker, 270 Park Ave., New York 17. Same require- 
ments as for Comedy Magazine, also short jokes, 
epigrams, parodies. Ernest N. Devver. 

Leatherneck, P.O. Box 1918, Washington 13, D.C. 
(M-25) Fiction, humor, articles, to 3,000. Must have 
strong Marine slant. Shorts to 1,500. Colonel Donald 
L. Dickson, USMC. To $150. Acc. 

Magazine Digest, 500 Fifth Ave., New York 36. 
(M-25) Reprints of general interest 800-1,500. No 
originals. Edythe Farrell. $15-$100 an article. Pub. 

The Marine Corps Gazette, Box 106, Marine Corps 
Schools, Quantico, Va. (M-30) Professional military, 
Marine Corps, naval, air articles, illustrated, with em- 
phasis on amphibious warfare—1,000-5,000. Major 
Carl E. Walker, USMC. 3c-6c. Acc. 

The Montrealer, 770 St. Antoine St., Montreal, 
Canada. (M-25) Short-shorts 500-1,000; short stories 
1,000-1,500. Essays 750-1,000. Brief verse. Car- 
toons. Photos only on assignment. Sholto Watt. Vary- 
ing rates. Pub. 

Motor News, 139 Bagley Ave., Detroit 26. (M-25) 
Outdoor adventure and travel articles. Photos. Wil- 
liam J. Trepagnier. $50-$100. Acc. 

The Nation, 333 Sixth Ave., New York 14. (W-20) 
Articles on politics, literature, economics to 2,400; 
poetry. Freda Kirchwey. 2c, poetry 50c a line. Pub. 

The National Humane Review, 896 Pensylvania 
St., Denver 3, Colo. (M-15) Articles 1,500-2,000 on 
cruel and inhumane or unusually kind treatment of 
children or animals; exposts; reforms. Fred Myers. 
2c, photos extra. Acc. 

Natural History Magazine, 79th St. and Central 
Park W., New York. (M except July and August-50) 
Popular articles to 4,000 on natural science, explora- 
tion, wildlife; photo series; fillers. Edward M. Weyer, 
Jr. 3c, photos $5. Acc. 

Nature Magazine. 1214 16th St., Washington, D. 
C. (10 issues a year—50) Illustrated nature articles 
1,000-2,000; fillers with pictures 100 to 400; short 
verse. R. W. Westwood. Ic to 3c. Acc. Query. 

New Mexico Magazine, Santa Fe, N. M. (M-25) 
Illustrated articles on New Mexico, 1,500. George 
Fitzpatrick. $10 to $15 an article. Pub. Verse, no 
payment. 

New Republic, 1824-26 Jefferson Place, N. W., 
Washington 6, D. C. (W-20) Articles to 2,000 on 
current political and social subjects; no fiction or 
verse. Michael Straight. Payment by arrangement. 
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Opinion, 17 E. 42nd St., New York 17. (M-25) 
Articles 2,000; shodt stories 2,000; verse; fillers; all 
of Jewish interest. 1c. Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston 
15, Mass. (M-15) S. P. C. A. organ. Animal articles 
and stories (not fiction) to 600; photos. W. A. Swal- 
low. Vac, photos $1 up. Acc. 

Our Navy, | Hanson Pl., Brooklyn 17, N. Y. (Bi- 
M-25) Professional type articles on naval subjects, of 
interest to enlisted personnel 2,000-4,000; action 
naval short stories; photos; humorous and fact essays 
with naval slant. Dan Howe. VYac-lc. Pub. No pay- 
ment for verse. 

Paris American Kiosk, 29 rue de Trevise, Paris 9, 
France. Humor, fiction of slick type, non-argumenta- 
tive articles and essays appealing to Americans in 
Europe or interested in Europe. Cartoons. No verse. 
Martin Fleer. Acc. 

People & Places, 3333 N. Racine Ave., Chicago 13. 
(M-free-controlled) Human interest picture stories on 
people and places in the United States. Ralph N. 
Swanson. Two weeks after Acc. 

People Today, 535 Fifth Ave., New York 17. (Bi- 
W-10) Mostly staff-written. Buys occasional picture 
stories. Alex Hillman. Pub. 

Physical Culture, 220 E. 42nd St., New York 17. 
(Q-25) Limited material for articles to 1,000 on 
health and physical culture. Advocates drugless heal- 
ing. Bernarr Macfadden. 2Yac. Pub. 

Profitable Hobbies, 543 Westport Rd., Kansas City 
11, Mo. (M-35) Original how-to-do-it articles built 
around hobby experience of a specific person who is 
profiting financially from his hobby, to 3,000; fact 
items. T. M. O’Leary. Ic, photos $1-$5. Pub. 

Promenade, 40 E. 49th St., New York 17. (M- 
distributed to guests of fashionable hotels ) Sophisti- 
cated short stories to 1,500. Short, top-quality verse. 
Articles. Clarissa DeVillers. Varying rates. Pub. 

Quote, P. O. Box 611, Indianapolis 6, Ind. Original 
anecdotes to 150 words for use of public speakers. 
Maxwell Droke. Varying rates according to quality. 
Pub. 

Road and Track, P. O. Box 110, Glendale, Calif. 
(M-35) Articles to 2,000 on subjects of interest to 
the automobile enthusiast; emphasis on foreign and 
sports cars; photos essential. Also humor 500-1,000. 
|. T. Galanoy. 4c, photos $4. Pub. 

Salesman’s Digest, 21 W. Huron St., Chicago 10. 
(M) Articles dramatizing a selling problem and using 
a professional salesman as main character; articles 
about unusual successes in selling; interviews with 
nationally known sales executives. Light verse about 
salesmen or selling. Cartoons. Mal Parks, Jr. Rates 
“in line with the market.’ Acc. Query. 

The Saturday Review, 25 W. 45th St., New York 
36, N. Y. (W-20) Literary and general articles of 
ideas, philosophy, education. Poetry of quality. Car- 
toons. Photos. Norman Cousins. Articles $75-$150, 
verse 50c a line, pictures $7.50. Pub. Query. 

Seattle Times Sunday Magazine Section, Box 1892, 
Seattle 11, Wash. (W-15) Features on Pacific North- 
west subjects only, 1,200-1,500. Picture layouts for 
roto section. Chester Gibbon. $15 for unillustrated 
article; $25 with suitable art. Pub. 

Short Stories, 200 W. 57th St., New York 19. (M- 
35) Dorothy Mcllwraith. Not buying at present. 

Ski Magazine, Hanover, N. H. (Six issues Novem- 
ber through March-35) Articles 1,000-1,500 on ski 
trips, controversial subjects, techniques, resorts, per- 
sonalities. Humor; fillers about skiing. William T. 
Eldred. 1c-5c, photos $1-$10. Pub. 

Southwest Review, Southern Methodist University, 
Dallas 5, Tex. (Q-75) Quality stories to 3,000. Arti- 
cles on regional, literary, national, world problems. 
Poetry. Allen Maxwell. Vac for prose, $5 a poem. Pub. 

Stare, 270 Park Ave., New York 17. (Bi-M-25) 
oddities. Exposés. Steve André. 
cc. 


AUTHOR & JOURNALIST 


| 


Sunshine Magazine, The House of Sunshine, Litch- 
field, III. (M-15) Constructive, wholesome short stor- 
ies to 1,500. Henry F. Henrichs. Rate according to 
merit. Acc. 

Suntime, 239 W. Adams St., Jacksonville 2, Fla. 
(W-15) No fiction. Articles with Florida flavor 450- 
1,500. 25c¢ an inch up. Harris Powers. Pub. 

Theatre Arts, 130 W. 56th St., New York 19. (M- 
50) Articles on the theatre and associated arts, 500- 
2,000. Most material written on assignment. John D. 
MacArthur. 2c. Pub. 

Tic, P. O. Box 350, Albany 1, New York. Articles 
for dentists on dental or dental related themes, 800- 
2,400; short-short fiction of the same type, 750 to 
1,000; cartoons; photographs and other illustrations, 
individual or series; humorous verse to 60 lines. To 
$75 an article. Acc. 

Town & Country, 572 Madison Ave., New York 
22. (M-75) Satirical, topical short stories, articles, 
essays, on unusual subjects, not addressed to a purely 
feminine public. Small freelance market. Varying 
rates. Acc. 

Trail-R-News, 534 W. Colorado St., Box 1551, 
Glendale, Calif. (M-10) Travel articles built around 
trailer coach life, 1,200-2,500. Each must be ac- 
companied by two glossy photos. Stock photos ac- 
ceptable. Articles must deal specifically with a trip 
or locality. No generalities wanted. Technical matter 
by arrangement. Jack Kneass. $12.50-$25 an article. 
Pub. List of requirements available. 

Virginia Quarterly Review, | West Range, Char- 
lottesville, Va. (Q-$1) Exceptional literary, scientific, 
political essays 3,000-7,000; short stories and verse 
of high standard. Charlotte Kohler. Good rates. Pub. 

Whisper, 1697 Broadway, New York 23. (Bi-M-25) 
Expos¢és, accounts of rackets, strange customs, to 
900. Nils Larsen. Good rates. Acc. 

Yale Review, Box 1729, New Haven 7, Conn. (Q- 
$1) Articles on current political, literary, scientific, 
art subjects 4,000-5,000. Quality short stories. Poetry. 
Paul Pickre!. Good rates. Pub. 

Yankee, Dublin, N. H. (M-25) Articles to 2,000; 
verse, fillers, cartoons, photos. New England subjects. 
Richard Merrifield. 1c-2c, verse 25c a line. Pub. 


Men’‘s Magazines 


Adventure Magazine, 205 E. 42nd St., New York 
17. (Bi-M-25) Short stories 2,000-7,000; short-shorts 
1,000-1,800; novelettes 10,000-20,00. Articles 2,- 
000-6,000 on adventure, men at work, sports, sci- 
ence, exploration. Fillers 50-1,000. Cartoons. Photos. 
Alden H. Norton. Fiction $250 up, non-fiction $150 
up. Acc. 

Argosy: The Man’s Magazine, 205 E. 42nd St., 
New York 17. (M-25) ‘The best available stories for 
men. Action is important; drama is essential.’’ Short 
stories to 5,000; novelettes 10,000-15,000. Articles 
1,500-5,000—first-person adveriture, sports, science, 
medicine, living. Features. Cartoons. Ken W. Purdy. 
High rates. Acc. 

Bluebook, 230 Park Ave., New York 17. (M-25) 
Outstanding dramatic fiction of male appeal. Short 
stories to 6,000; short-shorts 1,000-1,800; novel- 
ettes to 15,000; novels to 45,000, or which may be 
cut to that length. Articles of interest to the family 
man, to 5,000. Fillers under 600. André Fontaine. 
High rates. Acc. 

Bold (Pocket), 1140 Broadway, New York. (M-15) 
Short-shorts 700-1,000. Articles—adventure, jobs, 
entertainment, how-to. Cartoons. Photos. Milton 
Greenman. 5c. Acc. Query. 

Cavalier, 67 West 44th St., New York 18. Short- 
shorts 1,500-2,000. Articles: adventure, male self- 
interest, anything of specific male interest. Shorts. 
Andrew Hecht. Fiction $200-$350, full length articles 
$200-$350, short articles $50-$75. Acc. Query. 
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The 
SHERWOOD 
BRIEF is back! 


By popular demand of former users, the 
SHERWOOD BRIEF is available again. 


For writing that selis, use a SHERWOOD 
BRIEF! A Brief is a rough draft of your 
story . . . 1,000 words or more . . . which 
you expand to make your story. Plot, order 
of narration, characters, action, all the 
essentials of a salable story, radio or TV 
script, are prepared exclusively for you to 
meet your requirements. 


Write for details and references. 


FAY M. SHERWOOD 


4115 Walnut Grove Ave. 


Rosemead, Calif. 


AUTHORS READY FOR 
COOPERATIVE PUBLISHING 


but who can’t decide which Press to select or 
what royalty scale (20%, 40%, or the full 
100%) they are entitled to—we are specialists 
in this field and, by general background and 
intensive experience, eminently qualified to 
offer authoritative advice. We may save you 
hundreds of dollars in publishing costs, and get 
you the best royalty terms, top-flight publicity, 
promotion and sales campaigns. Write for free 
information to 


WRITERS SERVICE LITERARY 
CONSULTANTS 
7 E. 42 St.,N.Y¥.17,N.Y. 7-5159 


CO-OPERATIVE PUBLISHERS 


(in more ways than one) 


SCHAENGOLD BOOK CO. 


1000-2 Keith Bldg. Cincinnati 2, Ohio 


WIN PRIZES 


CONTEST MAGAZINE, the leading contest hobby publica- 
tion, lets you in on how to win! Each issue lists scores of 
lucrative competitions open to everyone. Presents winning 
tips from winners, judges, and experts. 50c a copy, $4.50 a 
year. Contest Magazine, Dept. A, Upland, Indiana. 


The Elks Magazine, 50 E. 42nd St., New York 17. 
(M) National publication of the B. P. O. E. Short stor- 
ies 3,500-5,000; no fiction of other lengths. Articles 
—sports, hunting, fishing—and also serious features. 
Policy is to plan articles and then assign them to na- 
tional magazine writers. Photos. No verse, fillers, or 
cartoons. Lee C. Hickey. High rates. Acc. Query. 

Esquire, 488 Madison Ave., New York 22. (M-50) 
Sophisticated unsentimental articles, masculine view- 
point; essays, sketches, short stories, 2,000; cartoons; 
controversial article; ideas. Frederic A. Birmingham. 
Pays according to quality and length. Acc. 

Forest and Outdoors Magazine, 4795 St. Catherine 
St., W., Montreal 6, Canada. (M-25) Official publi- 
cation of the Canadian Forestry Association and the 
Ontario Federation of Anglers & Hunters. Dramatic 
articles on hunting, fishing conservation in Canada; 
how-to-do-it articles for outdoor men. R. J. Cooke. 
1 Yeac-2c. Photos, $3. Pub; Acc. if author requires. 

For Men Only, Canam Publishers Sales Corpora- 
tion, 655 Madison Ave., New York 22. (Bi-M-25) 
Short stories 3,000-3,500. Articles—first-person 
true, rugged, dramatic adventures. Cartoons. Photo- 
graphs. Noah Sarlat. To $300, pictures to $25. Acc. 
Query. 

Male, 655 Madison Ave., New York 22. (M-25) 
First-person adventure stories of all types; fiction 
about 3,000-5,000; photo illustrations. Noah Sarlat. 
To $500. Acc. 

Man’s Life, 1790 Broadway, New York 19. (Bi-M- 
25) Stories to 5,000. Articles to 4,000—crime, ad- 
venture, sports, and exposts. Should not be too lurid. 
Don Phares. Fiction and articles $150-$250. Acc. 

Man’s Magazine, 17 E. 48th St., New York 17. 
(Bi-M-25) Articles 2,200-4,000. Photos. L. Sanders. 
Articles $125 up, photos $7.50. Acc. Query. 

Man to Man, 21 West 26th St., New York 10. (M- 
25) Fiction and non-fiction to 2,000. Articles include 
sensational material, true adventure, true experience, 
medical. W. W. Scott. $50-$75. Acc. 

Modern Man, 542 N. Dearborn St., Chicago 10. 
(M-50) Picture and text material 1,500-3,000 on 
subjects of strong masculine interest, including auto- 
mobiles, guns, railroading, aviation, boats, adventure. 
Photos essential with all articles. Cartoons. Norman 
Sklarewitz. $75-$100. Acc. Query. 

The National Guardsman, 100 Indiana Ave., N.W., 
Washington 1, D. C. Stories 750-2,000 with appeal 
to all-male group, ages 17-35; sports and military 
articles, 500-3,000; cartoons. Allan G. Crist. 3c. Pub. 

Power—Plus, 184] Broadway, New York 23. (Q- 
25) Articles 500-1,000 on self-improvement, health, 
diet, personality, success—directed exclusively to 
men. Fillers, news to 50 words. Many photos. Car- 
toons. Joe Bonomo. 2c-3c, pictures $5-$10. Pub. 


Real, 10 E. 40th St., New York 16. (M-25) Pre- 
dominantly non-fiction, 3,000-5,000 words. Some fic- 
tion, 4,000-6,000 words. Hard-boiled articles on men 
in action—first-person dramatic experiences; adven- 
ture; exposés. Fillers, 900. Photos. Theodore Irwin. 
$200-$500 an article, varying rates on pictures. Acc. 
Queries or outlines always preferred to finished MSS. 

Saga, 205 E. 42nd St., New York 17. (M-25) True 
adventure stories for men. All subjects. Prefers single- 
incident action involving solution of physical or men- 
tal problem, first or third person. Picture stories. True 
humor. Photos. Cartoons. Fillers. Ed Fitzgerald. Fea- 
ture rates $150-$500, fillers $5-$50. Acc. 

Sir!, 21 W. 26th St., New York 10. (M-25) Short 
stories 1,500-1,800. Short-shorts. Articles on any- 
thing of interest to men—metaphysical, weird, ex- 
posts. Cartoons. Photos. Adrian B. Lopez. $50-$75 an 
article; pictures $5-$7.50. Acc. Query. 

Sport Life, 655 Madison Ave., New York 22. Bi- 
M-35) Short stories 2,000-4,000. First-person, true, 
rugged, dramatic, hunting and fishing articles; also 
photo stories of same type. Cartoons. Animal photos. 
Noah Sarlat. To $300, pictures to $25. Acc. Query. 

Sportsman Magazine, 655 Madison Ave., New 
York 22. (Bi-M-35) Noah Sarlat. Same requirements 
as Sport Life, above. 

Stag. 655 Madison Ave., New York 22. (M-25) 
Chiefly first-person true adventure pieces of all types, 
2,000-3,000. Picture stories. Fiction. Noah Sarlat. Up 
to $350. Acc. 


True, The Man’s Magazine, 67 W. 44th St., New 
York 36. (M-25) Factual stories of interest to men 
2,000 up—average 5,000-6,000. Two-column fillers, 
500-1,000. One novelette length (20,000) each issue. 
No fiction. Ken W. Purdy. High rates. Acc. 


Women’s and Home Service Magazines 


American Baby, 180 Riverside Drive, New York 
24. (M-25) For expectant mothers and mothers of 
babies under | year old. Articles to 1,000. Special 
need: articles by doctors. No photos. Beulah France, 
R.N. Yac. Pub. Acc. on articles by doctors. 

American Family, 53 W. Jackson Blvd., Chicago 
4. (M-5) Up to 2,000 words on subjects pertaining 
to homemaking and family life. A very limited 
amount of short fiction. Emil Jungell. Rates by ar- 
-angement. Acc. 

The American Home, 444 Madison Ave., New York 
22. (M-25) Practical articles pertaining to home, in- 
terior decorating, building, gardening, food, home- 
crafts, 800 to 2,000. Illustrated how-to-make or how- 
to-do articles on homemaking subjects. Mrs. Jean 
Austin. Varying rates. Acc. 


| can do it for you. 


When You Desire WRITING SUCCESS 
Consult a Writer Who is Successful 


Over 200 of my clients have succeeded in publishing their books, 
magazine stories and articles with my help. | have done this type 
of work for two decades. | shall be doing it this year and the next. 


For complete details, write mow and ask for my 
free descriptive folder, “‘Literary Help.” 
you what | do and how we get started. 


CHARLES CARSON, Consuftant 


Post Office Box 638-A, Manhattan Beach, Collif. 


It tells 


AUTHOR & JOURNALIST 
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Baby Post, 30 East 60th Street, New York 22. (M- 
25) Authoritative articles, 1,000, on baby care; home 
features; occasionally a short story of appeal to this 
field. Some picture stories; verse. Louise Cripps. 2c- 
5c. Pub. 

Baby Talk, 149 Madison Ave., New York 16. Ex- 
perience articles mother-father-baby, 500-1,000; fill- 
ers; verse. Deirdre Carr. 2c-3c. Acc. 

Baby Time, 424 Madison Ave., New York 17. (M- 
25) Articles and stories 500-750 of interest to new 
and expectant mothers; verse; photos. Lee Robba. $5 
an article. Acc. 

Better Homes & Gardens, 1716 Locust St., Des 
Moines 3, lowa. (M-25) Practical how-to-do articles 
on home, family, and garden to appeal to both men 
and women. (Architectual, home decorating, and 
gardening articles largely staff-written.) Special Fea- 
tures Department seeks high caliber general articles 
on practically any subject except politics, sports, and 
medical ‘‘scares.’’ Wants profiles and family stories 
about important people who are not necessarily celeb- 
rities. Photos. Cartoons. Anecdotes and shorts. No 
fiction, little verse. Hugh Curtis, Editor; James M. 
Liston, Special Features Editor. Articles to $1,200. 
Acc. Anecdotes and shorts, $5. Pub. Query. 

Better Living, 230 Park Ave., New York 17. (M- 
5) Short-shorts for family reading; stories for chil- 
dren. Articles on personalities and subject matter of 
interest to women. Buys condensation rights on to- 
be-published fiction and non-fiction books of home 
appeal. Barbara Hewson. Good rates. Acc. 

Bride’s Magazine, 527 Fifth Ave., New York 17. 
(Q) Articles 100-1,500, covering fashions, furnishings 
and home decorations, etc., of interest to brides; 
verse. Helen E. Murphy. Varying rates. Acc. 

Canadian Home Journal, 73 Richmond St., W 
Toronto, Ont. (M-20) Short stories to 7,000. Acc. 

Canadian Homes and Gardens, 48] University Ave., 
Toronto, Canada. (M-25) Practical how-to-do-it arti- 
cles on subjects of interest to homemakers; keep in 
mind Canadian geography and climate. Photos. Vary- 
ing rates. Acc. 

Catholic Home Journal, 220 37th St., 
Pa. (M-20) Love or domestic stories 1,800-2 000. 
Articles on the home, child care, etc., preferably 
illustrated, 1,800-2,000. Verse about home and child- 
ren, 12-16 lines. Wanted especially: poems on 
“Grandmother.’’ Unusual photos of children. Rev. 
Urban Adelman. Ic up. $5 a poem. Acc 

Charm, 575 Madison Ave., New York 22. (M-25) 
Articles and short stories of ‘interest to women who 
work, 1,500-5,000. Helen Valentine. Varying rates. 
Acc. 

Chatelaine, 48] University Ave., Toronto 2, Cana- 
da. (M-20) Fiction: short-shorts to 6,000; occasional 
novelettes to 15,000; occasional two-parters. Articles 
to 3,500: interest’’ including medical; first- 
person on medical, marital, or emotional topics, in- 
cluding lively opinion pieces. Prefers Canadian back- 
ground if any. Acc. 

The Christian Home, 810 Broadway, Nashville, 
Tenn. (M-20) Articles 1,000-2,000 on family rela- 
tionships, child guidance; stories 2,500-3,500, of in- 
terest to parents of children and teen-agers; verse; 
photos of family groups. Stories and articles 1 Vac, 
verse 25c a line. Acc. 

Christian Parent, 1222 Mulberry St., Highland, III. 
(M) Articles and short stories 100-2,000 with Chris- 
tian home life and Christian child training themes; 
fillers; cartoons; photos. M. P. Simon. Vac. Acc. 

The Country Guide, 290 Vaughn St., Winnipeg, 
Man., Canada. Short stories, first or second rights, of 
general appeal to rural readers. Some verse in home 
department and children’s page. How-to-do and how- 
to-make material for homemakers. Food articles are 
staff-written. Photos of general and home interest. 
Cartoons (submit roughs). Miss Amy J. Roe, Fiction 
and Home Editor. Varying rates for prose and verse, 
photos $2.50 to $5. Acc. 
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BECOME A TRAINED 
CHRISTIAN WRIT 


More than 160 religious pub- 
lications are looking for artu- 
cles that you can write and be 
paid for . IF YOU HAVE 
THE KNOW-HOW. Today, 
hundreds of students of Chris- 
tian Writers Institute are sell- 
ing well-written stories and 
articles to these publications. 


Study at home in your spare 

time. Get the professional 

training that will bring you : 

editors’ checks. MARKET Weise See 
free sample lesson 

TIPS, publication free with hain 2 

each course, lists markets 21d complete in- 

and tells how to slant ma- formation. No ob- 

terials for individual maga- /#8ation. 

zines. Write Dept. AJ-74 


CHRISTIAN WRITERS INSTITUTE 
434 South Wabash, Chicago 5, 


WRITE FOR MEN 
Fiction and Non-Fiction — That’s my specialty 
More markets now than ever before. 

If your manuscript is typewritten and under 5000 words, I'Il 
give it a frank but friendly appraisal for $2.00. If longer, 
better query first. And don’t forget the return postage. 

JACKSON KING 

Box 175, Sierra Madre, California 
No Personal Interviews. 


FREE!! MSS. DELIVERY (and pickup) 
to any TWO PUBLISHERS you choose ARSOLUTELY 
FREE! Saving you $6. NO ORLIGATION THEREAFTER. 
MANUSCRIPTS TYPED, All Forms 
SPECIALISTS IN ROOKS, PLAYS STORIES 
EDITING & GHOSTWRITING, All Forms 
BOOK aiid 000 IN PRIZES—NO ENTRY FEES! 
FREE BOOKLETS. 
WRITERS SERVICE, pape. AJ. 


7 East 42nd St., New York 17, N. MU 7-5690 


CASH FOR FILLERS 
“PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and ‘‘shorticles’’ of all 
types, besides presenting instructive articles on 
how to write salable filler material. Published 
twice yearly. Send 50c for sample copy. 

A. D. FREESE & SONS 

Box A, Upland, Ind. 


I'LL DO IT FOR YOU 


Sick of rejects! |! have ghost-written millions of words of 

stories, articles books for hundreds of satisfied clients. | 

may be able to help you see your name in print and make 

money on your raw material. Reasonable rates. Particulars 

FREE. Also Slant Chart & Best Plot Formula. 

WILL HEIDEMAN 
Box 146-A 


New Uim Minnesota 


FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory service; 
worldwide clientele. Modern methods. Editing, revising, 
rewriting, ghosting, instruction; books, stories, speeches, 
articles, poems, fiction, non-fiction, text books. Each prop- 
erly typed when ready. Free carbon on white paper. $1.25 
to $1.75 a thousand word average. Minimum $6.50. 


IRMA A. GWIN-BUCHANAN 


(San Francisco” 1918 to 1943) 
2140 Emp .. t 5, California 


Everywoman’s Magazine, 16 £. 40th St., New York 
19. (M-5) Quality and formula stories; humor or help- 
ful articles with subjective slant to 3,000; short 
humor for ‘‘That Man Is Here’’ department; features 
on “‘unforgettable’’ women characters. Gerald Cook. 
Fair rates. Acc. 

Family Circle, 25 West 45th St., New York 36. (M- 
5) Overstocked—not in the market. R. R. Endicott. 

Family Digest, Huntington, Ind. (M-20) Articles, 
500-1,500; short stories, 1,000-2,000, on home and 
family subjects. F. A. Fink. 1¢-2c. Pub. 

The Family Handyman, 211] East 37th St., New 
York 16. (Bi-M-35) Subject matter: home improve- 
ment, repair and maintenance of interest to do-it-your- 
self homeowners. Photos of work in progress and/or 
finished glamour views of basements. attics, terraces, 
built-ins, playrocms, kitchens, etc. that can be used 
with the how-to stories. Harold Joseph Highland. 5c, 
black-and-white glossy 8x10 photos $7.50 up. Acc. 

Family Times, 3132 M St., N.W., Washington 7, 
D. C. (M-15) Letters on interesting hobbies. William 
Waugh. $2-$10 a letter. Pub. 

Florida Living Magazine (Miami Daily News), 
600 Biscayne Blvd., Miami, Fla. (W-15) Articles of 
home interest in south Florida. Roger W. Sherman. 
$15-$25. Pub. 

Flower Grower—The Home Garden Magazine, 70 
E. 45th St., New York 17. How-to articles by and 
about experienced gardeners, photographs of gardens 
and flowers; articles to 1,500. Fillers 100-200. John 
R. Whiting. Articles $5-$125, photos $5-$10, color 
photos to $100. Acc 

Glamour, 420 Lexington Ave., New York 17. (M- 
25) Articles of interest to young career women, to 
a no fiction or poetry. Kate Lloyd. $50-$300. 

cc. 

Goed Housekeeping, 57th St. and Eighth Ave., New 
York 19. (M-35) Short stories of quality to 10,000; 
— articles; verse. Herbert R. Mayes. Excellent rates. 

cc. 

Harper's Bazaar. 572 Madison Ave., New York 22. 
(M-50) Distinguished short stories only; not popular 
magazine material. Prefers articles in outline form. 
Alice S. Morris, Literary Editor. Good rates. Acc. 

Homecraft and The Home Owner, 154 E. Erie St., 
Chicago 11. (Bi-M-35) How-to articles on work in 
wood, metal, etc; home repair articles with emphasis 
on do-it-yourself. Should be accompanied by photos 
or drawings. Ic up. Pub. 

Home Life, 127 Ninth Ave. N., Nashville.3, Tenn. 
(M-15) Short stories 1,500-3,000 and feature articles 
of interest to home and family groups. Christian view- 
point, 750-800; skort poems of lyric quality, huraan 
interest, and beauty; occasional photos; fillers, car- 
toons, and cartoon ideas. Joe W. Burton. To 3c. Acc. 

House and Garden, 420 Lexington Ave., New York 
17. (M-50) Home decoration, gardening, landscaping, 


building and remodeling, unusual travel and architec- 
tural articles; articles on music, food, and the art of 
good living, 1,500-2,000. Albert Kornfeld. Good 
rates. Acc. 

House & Home, 9 Rockefeller Plaza, New York 20. 
Limited market for material on outstanding architect- 
designed homes and housing developments, with first- 
class architectural photographs. P. |. Prentice. Acc. 

uery. 
Beautiful, 572 Madison Ave., New York. 
(M-50) Articles on building, remodeling, decorating, 
gardening, entertaining, cooking, house maintenance, 
home furnishing, etc., to 2,000, with photos; fillers. 
Largely staff-writen. Elizabeth Gordon. Acc. 

Household, 912 Kansas Avenue, Topeka, Kan. (M- 
10) Practical how-to articles on building, home main- 
tenance, remodeling, furnishing, decorating, garden- 
ing, and food. Also general-interest articles slanted to 
interests of medium- and small-town families on 
health, travel, family relations, family economics, 
child care, and social problems. Picture stories on all 
how-to subjects. Uses 4-color and black-and-white. 
No fiction. Limited amount of light verse and car- 
toons. Robert P. Crossley. Top prices for all material. 
Acc. 

Independent Woman, 1790 Broadway, New York 
19. (M-15) Official publication of the National Fed- 
eration of Business and Professional Women’s Clubs. 
Articles 500-1,000 of special interest to women who 
earn their own living. Verse. Photos. Art work. Frances 
Maule. $10-$35. Acc. 

Ladies’ Home Journal, Independence Square, Phil- 
adelphia 5. (M-35) Articles 2,000-5,000; short stories 
4,000-7,500; serials, 50,000-70,000; novelettes 20.- 
000-40,000; short lyric verse; fillers; cartons. Bruce 
Gould, Beatrice Blackmar Gould. First-class rates. Acc. 

Life Today, Southport, Conn. (Bi-M-25) Practical, 
inspirational articles 500-2,000 on marriage, love, 
divorce, family life in U. S., community problems. 
Sara Judson. 2c. Pub. 

Living for Young Homemakers, 575 Madison Ave., 
New York 22. (M) Small market for short articles, 
1,000-1,500, on how-to-do in home, garden, health, 
children, etc., sometimes with photos. Edith Brazwell 
Evans. Varying rates. Acc. 

Mademoiselle, 575 Madison Ave., New York 22. 
(M-35) Short stories and articles of interest to young 
women aged 18-30, 2,500-3,500. Cyrilly Abels. Acc. 

Marriage Magazine, 270 Park Ave., New York 17. 
(Semi-A-25) Sound helpful, readable articles on all 
marriage problems. Douglas Lurton. Good rates. Acc. 

McCall’s, 230 Park Ave., New York 17. (M-25) 
Serials, 40,000; complete novels, 12,000-20,000; 
novelettes, 8,000-10,000; short stories, 3,000-6,000; 
short shorts. Articles. Otis L. Wiese, Editor and Pub- 
lisher; J. W. Dailey, Features Editor; Betty Parsons 
Ragsdale, Fiction Editor. First-class rates. Acc. 


IF YOU HAVE WRITTEN A BOOK 


this ad may prove important to you. For you row heve a great decision to make. 

You can either mail your book in to the publisher's office where it often waits for weeks in 
the slush pile, then is read by an anonymous, overworked reader—or you can cut the red tape and 
have your book handled by a qualified, responsible agent on an individual basis. 

In this respect, there are vital advantages to working with me. First, | give your book a 
thorough evaluation, based on what today’s market is buying. Second, when your book is ready to 
market | will give you a bona fide list, showing exactly what progress we are making, with names 
and dates of submissions. As | am in the most desirable section of the publishing district, | can 
submit in hours, and arrange personal contacts easily. If your book sells, | take my usual 10% 
commission and handle you in foreign markets through my European representative in Paris. 

So mail me your book today with the handling fee of fifteen dollars. It covers all costs of 


the evaluation and agenting. 


130 East 37th Street = 


LAMBERT WILSON LITERARY AGENCY 


New York 16, New York 


AUTHOR & JOURNALIST 
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Modern Baby. Same address and requirements as 
Baby Time. 

Modern Bride, 366 Madison Ave., New York 17. 
(Q-50) Practical articles to 1,500 on wedding plans 
and related subjects. Virginia A. Manes. $100 up. 
Acc. 

Modern Needlecraft, 551 Fifth Ave., New York 36. 
(Q-35) Ideas or news regarding all phases of needle- 
craft. Maggie Meehan. 

Mother & Baby, 202 E. 44th St., New York 17. 
(M-5) Sold in super markets. Articles on baby care 
up to age 2’%2—personal experience and technical— 
in entertaining layman language. Also prenatal arti- 
cles. Some short light verse and cartoons. Maja Ber- 
nath. 2c-5c. Pub. 

Mother’s Magazine, David C. Cook Publishing Co., 
Elgin, Ill. (Q-10) Articles to 1,000 on teaching re- 
ligion in the home. Religious verse. Ilva Hoth. Ic, 
verse 20c a line. Acc. 

My Baby Magazine, 435 Fifth Ave., New York 16. 
(M-free) Articles on expectant motherhood, baby and 
child care; personal experiences. Material must deal 
with children under 3 years. Photos. Joan Bel Geddes. 
Acc. Query. 

The National Parent Teacher, 700 North Rush St., 
Chicago 11. (M-15) Scientifically accurate, but in- 
formally written illustrated articles on rearing and 
education of children, to 1,800; verse, 16-20 lines. 
Eva H. Grant. 1 Vac, photos $1-$7.50. Acc. 

Parents’ Magazine, 52 Vanderbilt Ave., New York 
17. (M-25) Articles on family relationship, child care 
and guidance, 1,500-2,000. Mrs. Clara Savage Lit- 
tledale. Articles, $150. Acc. 

Popular Gardening, 369 Lexington Ave., New York 
17. (M-25) Practical gardening articles, successful 
gardening by young home owners, 1,000, with photos. 
Paul F. Frese. 3c. Pub. 

Sunset, Menlo Park, Calif. (M-20) Largely staff- 
written. Purchases from West Coast contributors only. 
Western travel, Western home, Western food, West- 
ern crafts, how-to-do-it articles. Walter L. Doty. Acc. 
Query. 

Today’s Baby. Same address and requirements as 
Baby Time. 

Town Journal (formerly Pathfinder), 1111 E St., 
N.W., Washington 4, D.C. (M-20) Features to 2,000 
on self-improvement and self-analysis, home and gar- 
den, personal problems, family economics, how a 
town of under 10,000 solved a problem facing other 
communities. Topical verse. Carroll P. Streeter. High 
rates. Acc. 

Trailer Life, 607 S. Hobart Blvd., Los Angeles 5, 
Calif. Practical articles 500-3,500 pertinent to Ameri- 
cans living in mobile homes. How-to articles with brief 
but fully explanatory text concerning handy trailer 
devices, including gardening, trailer patios, interior 
painting, knickknack building; step-by-step series of 
photos essential. Editor’s guide to writers free on re- 
quest, R. P. White. Acc. 

Vogue, 420 Lexington Ave., New York 17. (Semi- 
M-50) Articles of interest to men and women, 1,500- 
2,000; photos. No poetry, no fiction. Jessica Daves. 
Good rates. Acc. 

Western Family, 1300 N. Wilton Pl., Hollywood 
28. (Semi-M) All types of light, romantic fiction to 
2,500; short shorts and well-illustrated how-to-do-it 
articles of interest to the homemaker, to 1,000; 2- 
part serials. Web Jones. 3c. Acc. 

Woman’s Day, 19 W. 44th St., New York 18. 
(M-5) Serious and humorous articles, 1,800-2,000; 
inspirational; how-to; fillers. Human interest and hu- 
morous type fiction, 2,500-5,000. Mabel Hill Sou- 
vaine, Editor; Betty Finnin, Fiction Editor. No set rate. 
Acc. 

Woman’s Home Companion, 640 Fifth Ave., New 
York 19. (M-35) Women’s and family interest. Arti- 
cles, 2,500-6,000; short stories to 6,000; novelettes 
15,000; short novels to 20,000; serials to 60,000. 
Particularly interested in book-length non-fiction for 
condensation or serialization and in articles of direct 
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THE 
FICTION WRITERS 
CONFERENCE 


at Windham College, Putney, Vt. 
August 15 - 28. Sixth Year 


The only Writers Conference devoted 
exclusively to Fiction. 


round-tables. Personal conferences 
Criticism of manuscripts. 


Lectures, discussions, 
on individual problems. 


Distinguished group of authors, critics, lecturers, agents, 
and publishers. 


Write to Walter Hendricks, Box A, Putney, Vt. 


LAURENTIAN WRITERS’ CONFERENCE 
Second Year 
Sun Valley Lodge, Trout Lake, Quebec, Canada, 
August 22nd - 29th, 1954 
Short Story, Novel, Article, Science-Fiction 
Special Poard Rates for College Students 
Information and Bulletin from 
Miss E. Louise Cushing, Director, 
808 Buchanan Street, Montreal 9, Canada 


WRITING WORKSHOPS IN MEXICO 


Vance Bourjaily, editor of discovery, will conduct a Fiction 
Workshop from July 19 to August 21. Other workshops in 
Fact Writing, the Writing of Poetry, and the Writer’s Use of 
Symbols: Ramon Xirau, Lee Richard Hayman, and others 


Apply: MEXICO CITY COLLEGE, Km. 16, 
MEXICO-TOLUCA, MEXICO 10, D. 


PRODUCE THE WAY THE PRO’S DO! 


Speed your story production. Talk it on our recording disc. 
We transcribe into any specified format, outl:ne, story, 
book, TV, or radio script, etc. A special rate to disabled 
vets. Send for details with return postage. 


“TALKIT TYPIST’ SERVICE 
You Talk It We Type It 
22171 Ulster Rd. Detroit 19, Mich. 


You Can Make 
Extra Money Writing 
You can produce fillers, trade journal articles, photo- 
stories, news items with our help and so cet fast checks 
and byltines. !f you are sincere about writing for money, 
send for free illustrated details. Our money back guar- 
antee protects you. 


THE NON-FICTION PRESS 


P. O. Box 1008, Dept. J Glendale, Calif. 


A LOW COST PUBLISHING SERVICE 
for Authors 
We print, publish and distribute your manuscript in book 


and pamphlet format. Send for free folder. 


THE WILLIAM-FREDERICK PRESS 
Pamphlet Distributing Co., Inc. 
313 West 35th St. New York 1, N. Y. 


CREATIVE ENTERPRISES 


offers you... 


Expert editing and revision of your manuscripts; 
constructive critiques - - - all types of fiction. 


MARKETING—Chicago and New York contacts. 
6620 Diversey Ave. Chicago 35, Ill. 
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Make Your Vacation 
PROFITABLE this Year! 
SPEND IT WITH THE CRITIC WHO WROTE THE 
PRIZE-WINNING NOVEL ‘‘THE DEVIL‘S 
HANDMAIDENS” 


Yes, you may come and live at my Writers’ Colony in N. H 
for from | day to 8 weeks. Tuition includes private and 
class writing instruction, room, meals. Reference: Who's Who 
in the Midwest and my 6 best selling textbooks. Write for 
information on how | can help You succeed in your particular 
field, by mail or at my Colony in New Hampshire. Extremely 
reasonable rates. (17th year). 


MILDRED I. REID 


Contoocook, New Hampshire 


YOUR STORY 
immediate, thoughtful, detailed attention 


You receive 2000 words of down-to-earth help, 
showing you how to Plot with Power 
and write with professional brilliance and appeal. 


The cost is $5 for any story under 8000 words. 
No waiting: work received today is read today. 


Bayard D. York 
West Hartford 7, Conn. 


204 Raymond Road 


EFFICIENT TYPING SERVICE 
Manuscripts, letters, short stories, 40c per thousand 
words. Will also type postals, poetry, envelopes. 


DOROTHY E. MARTIN 


R.F.D. 4 Westminster, Md. 


LET ME HELP YOU 
CONSTRUCTIVE CRITICISM $1 per 1,000 words. Special 
attention to plot, dialog and characterization. Novel 
appraisals $5. 
REWRITING, GHOSTING, EDITING, TYPING 
Very Reasonable Rates 
ROBERT A. WISE 
308 Oleander Avenue Bakersfield, California 


A WAY OF WRITING — TO SUCCESS 


Presents stimulating, helpful methods. Explains how it has 
been done, and how you can do it, by using your talents to 
build a happy, lucrative career. Price $1.00. No C.0.D.’s. 


Constructive criticism at reasonable rates. Write for 
information. 


HELEN D. SCHULTZ 


23 Vintage Ave. Winston-Salem 6, North Carolina 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing for tots 
to teens. (Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations.) Not a “tell how’ but a SHOW HOW course. 
Personal criticism included. Write for free particulars. 
MARJORIE M. DAVIDSON 
P. O. Box 104 Laceyville, Penna. 


helpfulness to women. Woodrow Wirsig, Editor; Elliott 
Schryver, Fiction Editor; J. Robert Moskin, Article 
Editor. First-class rates. Acc. 

Woman’s Life, 270 Park Ave., New York 17. (Q- 
25) Helpful entertaining articles, 400-2,500, on all 
phases of a woman’s life. Douglas Lurton. Good 
rates. Acc. 

The Workbasket, 543 Westport Rd., Kansas City 
11, Mo. (M-15) Articles to 1,500 about women whco 
have raised their family living standards economically. 
Photos. 2c, photos to $5. Acc. 


Confession 


Confidential Confessions (Ace), 23 West 47th St., 
New York 36. Dramatic first-person stories with ‘‘hit- 
home’ problems about marriage and courtship. Shorts 
from 2,500 to 6,500; novelettes 10,000. Rose Wyn. 
To. 3c. Acc. 

Daring Romances (Ace), 23 West 47th St., New 
York 36. Realistic first-person marriage and court- 
ship stories with emphasis on the man-woman prob- 
lem. Strong emotional style. Shorts from 2,500 to 
6,500; novelettes 10,000. Rose Wyn. To 3c. Acc. 

Intimate Love Stories (Popular), 205 E. 42nd St., 
New York 17. A new magazine—first issue Septem- 
ber 10—emphasizing freshness of theme and ap- 
proach. Walter R. Schmidt. Good rates. Acc. 

Intimate Romances (Romance), 295 Madison Ave., 
New York 17. (M-25) First-person stories of serious 
love conflict or problem situations with realistic, 
everyday characters 5,000-8,000; novels, 10,000- 
15,000. 3c up. Acc. 

Modern Romances (Dell), 261 Fifth Ave., New 
York 16. (M-15) First-person real-life stories 5,000- 
8,000; novelettes 9,000-12,000; book lengths 15,- 
000-20,000. Contests for cash prizes. Also short arti- 
cles 400-2,000, dealing with parenthood, young 
mothers with small children, pregnancy, postnatal 
health and beauty problems: Articles carry by-lines. 
Hazel L. Berge. 4c. Acc. 

Personal Romances (Ideal), 295 Madison Ave., 
New York 17. (M-25) First-person romances, young 
heroes and heroines, with strong emotional problems 
logically worked out, 5,000-10,000. Hilda Wright. 
3¢ and up. Acc. 

Real Romances (Hillman), 535 Fifth Ave., New 
York 17. (M-15) First-person short stories to 6,500; 
novelettes 8,500-10,000; articles 500-1,000; fillers. 
Written from viewpoint of both men and women. 
Mary Rollins. 3c. Acc. 

Real Story (Hillman), 535 Fifth Ave., New York 
17. (M-15) For requirements see Real Romances. 

Revealing Romances (Ace), 23 W. 47th St., New 
York 36. (M-15) Young first-person stories of court- 
ship and marriage with strong reader identification. 
Stories must be up-to-date, deal with problems that 
hit home and reflect modern-day living. Short stories 
2,500-6,000; novelettes 10,000. Articles and fillers 
300-1,000. Romantic verse to 20 lines. Rose Wyn. 
3c up, verse 50c a line. Acc. 

Romance Confessions, 19 W. 44th St., New York 
36. (Bi-M-25) Strong, dramatic, first-person stories 


and puts you under no obligation. 


MALIBU 1, 


THE OPPORTUNITY OF A LIFETIME 


You will become a selling writer if | take you in my limited group of writers, or it won't 
cost you o penny! If you have tried ‘’systems,”’ “‘plans,’’ ‘‘courses,’’ etc., without success, write for 
my pamphlet which gives details of this unique offer. One hitherto unpublished writer, working 
under my supervision, SOLD MORE THAN 100 STORIES within a four-month period. Here is a 
record no other teacher, school, or agency can approach. Send for the pamphlet today! It is FREE 


GEORGE KELTON 


CALIFORNIA 


AUTHOR & JOURNALIST 
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based on women’s real-life experiences, 1,500-8,000. 
Articles to 2,000 on teen, courtship, marriage prob- 
lems. Grace Jackson. Stories 3c a word, articles $50- 
$75. Acc. 


Romance Time, 19 West 44th St., New York 36. 
(Bi-M-25) Strong, dramatic, first-person stories based 
on women’s real-life experiences, 1,500-8,000. Arti- 
cles to 2,000 on teen, courtship, marriage problems. 
Grace Jackson. Stories 3c a word, articles $50-$75. 
ACE. 


Secrets (Ace), 23 W. 47th St., New York 36. (M- 
20) Dramatic first-person stories of courtship and 
marriage with emphasis on realism and emotional 
tone. Shorts 2,500-6,000, novelettes 10,000. Articles 
on marriage, courtship, personality to 1,000. 3c and 
up. Acc. 


Tan (Johnson), 1820 S. Michigan Ave., Chicago 
10. (M-25) First-person stories 2,000-3,000. No long- 
er confined to Negro characters. John H. Johnson. 
Ace. 


Teen Age Confessions (Popular), 205 E. 42nd St., 
New York 17. A new magazine—first issue Septem- 
ber 10—directed specifically to the problems of teen- 
age youth, male and female. Walter R. Schmidt. Good 
rates. Acc. 


True Confessions (Fawcett), 67 W. 44th St., New 
York 36. (M-15) Short stories 2,000-10,000; novels 
18,000-20,000. Must be absolutely realistic stories, 
with sincere and important emotion, based on prob- 
lems of life today; dramatic impact is necessary. 
Fact, exposé, or inspirational articles occasionally 
used. Fillers 500-1,000. Verse. 4c-5c, verse 75c a 
line. Acc. 


True Experiences (Macfadden), 205 E. 42nd St., 
New York 17. (M-15) First-person true stories of 
emotional experiences in the lives of women. To 10,- 
000. F. Gould. Payment to $375, according to edi- 
torial impact and length of story. Acc. 


True Love Stories (Macfadden), 205 E. 42nd St., 
New York 17. (M-15) First-person stories. May C. 
Kelley. 1,500 words, $100; 2,500-3,000, $125; 
4,500-5,500, $175; 6,500-8,000, $250; 12,000- 
14,000, $450. Acc. 


True Romance (Macfadden) 205 E. 42nd St., New 
York 17. (M-15) F. Gould. First-person short stories 
4,000-6,000, $250; noveletes 10,000, $375; short- 
shorts 2,000, up to $125. Acc. 


True Story (Macfadden), 205 E. 42nd St., New 
York 17. (M-20) Stories to 7,000; novelettes 9,000; 
double-lengths 11,000; 2-part serials, 7,000-10,000 
per installment. Nina Dorrance. Surprise-ending short- 
shorts $100, average-length stories $250-$300, novel- 
ettes $400, double-lengths $500, serials $425 each 
installment. Acc. 


Your Romance (Crestwood), 1790 Broadway, New 
York 19. (Bi-M-25) Short stories to 7,000; novelettes 
10,000. Romance and suspense within the sin-and- 
suffer formula; must have American background. One 
male viewpoint story in each issue. Occasional off- 
trail material. Betty Phares. 3c. Acc. 


Fact Detective 


Amazing Detective Cases (Postal), 270 Park Ave., 
New York 17. (Bi-M) Fact articles on crime cases with 
mystery and good detective work, 1,500-2,000. Offi- 
cial by-lines preferred. Robert E. Levee. 2c up, photos 
$3. Acc. 

Best True Fact Detective, Skye Publishing Co., 
270 Park Ave., New York 17. (Bi-M-25) Articles 
2,500-3,000 on crime, rackets, police officials; also 
shorts 350-1,000 on similar subjects. Contemporary 
murder cases handled by assignment. Georgia H. 
Cooper. Acc. 
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STORY SITTER — 


NELL MARTIN 


AUTHOR OF THE ORIGINAL MAISIE STORIES 
6 PUBLISHED NOVELS, OVER 200 SHORT ‘ 
STORIES 
You aet the benefit of over 25 years experience in 
how to tell a story to make it salable and find the 
right market for it. One writer | worked with has her 
first novel out this month. Another had two best 

sellers in a row. 


$1 per 1,000 words, $3 minimum. Novels to 60,000 
words $20. Longer rate on inquiry. | show you how 
to get results. 


494 Hudson St. 


Critic — 


New York 14, N. Y. 


WE SELL SHORT STORIES, 
BOOKS, PLAYS, ARTICLES. 


34 Yrs. As Literary Agents—Beginners Welcomed 
Poetry also considered. Editing, revision, honest 
criticism. Personal representation for established 
writers. For information and references write to 

ANITA DIAMANT 
The WRITERS’ WORKSHOP, Inc. 
280 Madison Avenue, New York 16, N. Y. 


PUBLISH YOUR BOOK 


More than 1000 authors—most of them new—were pub- 

lished, promoted and distributed through our unique plan. 

We can help you publish any type of book you've written 

—fiction, poetry, bioaraphy, religious. Write Today for 

Free, illus. brochure, You Can Publish Your Book. 
EXPOSITION PRESS 


Dept. A-47, 386 Fourth Ave., New York 16 
In Calif.: 9172 Sunset Blivd., Hollywood 46 


While Editors Vacation 


get that book, short story or article in shape. Analysis, 
corrective criticism, $1 per M. $5 minimum. Books to 
150,000 words, $25. Over 150,000 words, $50. 


VIVIAN M. TURCOTT 
Box 332, Desk AJ547 Portland 6, Maine 


REINFORCED MANUSCRIPT ENVELOPES 


Guarantee careful handling of manuscript in the mails by 
using envelopes with sturdy, permanent reinforcement. 
9x12 — 6c each, fits into 10x 13 — 7c each. Plus 25¢ 
postage per dozen. 


CHIPPO ENVELOPE CO. 


P. O. Box 458 Syracuse 1, N. Y. 


EASIEST WAY TO MAKE $1 TO $10 DAILY 
WRITING FILLERS 
Will Heideman’s New 1954 Revised Course & Markets 
No long training or professional style and plotting technique 
needed. Shows how to write humor, juvenile stories, house- 
hold tips, rewrites, etc. Complete with samples. 150 markets, 
also month of help to 1500 words of fillers if you order now. 
Other fiction courses and help available. Return this ad and 
$1.00 today to WILL HEIDEMAN 


New Uim Box 146-A Minnesota 


LL RETURN YOUR MONEY 
1F MY CRITICISM DOESN’T HELP YOU 
Send your script, with a post-paid return envelope and the 
reading fee. I'll give you an honest, collaborative appraisal 
—helpfully and promptly—without scrawling on your ms. 
lll prove that my Writers’ Collaboration Service is what you 
need. Note our rates: $1 up to 2,000 wds.; $2 up to 5,000; 
25c per 1,000 wds. thereafter. Try me! 
J. H. HOLDING 


384 Palisade Ave. Jersey City 7, N. J. 
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“Today is Sunday.” 


Complete Detective Cases (Postal), 270 Park Ave., 
New York 17. (Bi-M) Fact articles on crime cases with 
mystery and good detective work, 1,500-5,000. Offi- 
cial by-lines preferred. Robert E. Levee. 2c up, photos 
$3. Acc. 

Front Page Detective (Dell), 261 Fifth Ave., New 
York 16. (M-25) Crime articles dealing with person- 
alities, unique police methods, expos¢s, 3,500. True 
crime short-shorts 500-750. On-the-scene crime pho- 
tos. Carmena Freeman. $150-250; photos $6 (more 
for series). Acc. Query on everything except picture 
stories. 

Inside Detective (Dell), 261 Fifth Ave., New York 
16. (M-25) Same requirements as Front Page Detec- 
tive. Carmena Freeman. 

Master Detective (Macfadden), 205 E. 42nd St., 
New York 17. (M-25) Fact crime stories to 5,000, 
emphasizing suspense or horror. Some old crimes rep- 
resented. Shorts, 100 and 600-1,500. Full-length 
stories $150 up, shorts about $25 per column. Acc. 
Query with outline. 

Official Detective, 400 N. Broad St., Philadelphia 
30. (M-25) True detective crime-detection stories 
5,000-7,000; photos. H. A. Keller, 2c up. Acc. 

Police Detective. See Best True Fact Detective, 
above. 

Real Police Stories (Fawcett), 67 W. 44th St., New 
York 36. (Bi-M-25) Fact murder cases 5,000-6,000. 
Shorts with sensational, bizarre, or humorous turn, to 
1,000. Photos required. Joseph Piazza. Full-length 
copy 3c, shorts 5c. Acc. Photos $5. Pub. 

— Detective. See Best True Fact Detective, 
above. 

Startling Detective (Fawcett), 67 W. 44th St., New 
York 36. (Bi-M-25) Factual crime material, including 
some older cases, 4,000-6,000. Hamilton Peck. 3c 
(with extra payment for official byline if available). 
Acc. Photos $5. Pub. 

True Detective, 206 £. 43rd St., New York 17. 
(M-25) Suspenseful true detective, crime stories with 
actual photos, with or without official by-line, 3,000- 
5,000. Always query before submitting copy. Detec- 
tive, crime shorts and fillers 100-1,500. R. F. Buse. 
From 3c, depending on length; photas $4-$6. Acc. 

True Mystery. See Best True Fact Devective, above. 

True Police Cases (Fawcett), 67 W. 44th St., New 
York 36. (M-25) Fact detective stories to 7,000. 
Crime or police features to 2,000. Particularly inter- 
ested in first-person stories or features under the by- 
line of a person on either side of the law; and in sen- 
sational exposés of crime conditions in major cities. 
Joseph Corona. 3c up. Acc. 
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Detective and Mystery—Fictional 


Black Book Detective (Thrilling), 10 E. 40th St., 
New York 16. (Q-20) Not currently buying. 

Conflict (Ziff-Davis), 366 Madison Ave., New York 
17. (Bi-M-35) Not buying till further notice. 

Ellery Queen’s Mystery Magazine (Mercury), 471 
Park Ave., New York 22. (M-35) Stories of de- 
tection, crime, mystery. No supernatural stories per 
se, although if a legitimate mystery, crime, or de- 
tective short story has supernatural or horror ele- 
ment, O.K. No taboos, no angles editorially except 
that quality must be high. ‘’Ellery Queen.’’ Originals, 
$200 up for average length. Reprints, $75 up. Acc. 

Famous Detective Stories (Columbia), 241 Church 
St., New York 13. (Bi-M-25) Detective fiction stress- 
ing plot and characterization. Murder mysteries pre- 
ferred—straight crime and gangster stories not want- 
ed. Robert W. Lowndes. Vac up. Schedule. 

15 Detective Stories (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Short stories 5,000; novels 
10,000. Fillers 1,000. Peggy Graves. Ic up. Acc. 

Five Detective Novels (Thrilling), 10 E. 40th St., 
New York 16. (Bi-M-25) Novels 10,000-20,000; 
small market for stories to 5,000. Mainly reprint. 
Samuel Mines. Ic. Acc. 

G-Men Detective (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-20) Not currently buying. 

Malcolm’s, Box 304, Evansville 4, Ind. (Bi-M-35) 
Mystery and detective fiction 1,000-5,000. Cartoons. 
Ruth Maness. Ic-3c, cartoons $5-$15. Acc. 

Manhunt (Flying Eagle), 545 Fifth Ave., New York 
17. (M-35) Fiction of any length 1,000-25,000; 
serials on order only. Tough, hard-boiled, or realistic 
stories in the detective-crime field. Seeks only the 
best. Fact material is staff-written or contracted for. 
John McCloud. 2c-5c¢, much higher on occasion. Acc. 

The Phantom Detective (Thrilling), 10 E. 40th St., 
New York 16. (Q-25) Not currently buying. Alex 
Samalman. 

Popular Detective (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-20) Hard-boiled and sophisticated 
detective short stories, 1,000-5,000; novelettes, 7,- 
000-20,000. Samuel Mines. Ic. Acc. Temporarily not 
buying. 

Pursuit (Star), 545 Fifth Ave., New York 17. (Bi- 
M-35) No material wanted now. L. B. Cole. 

The Saint Detective Magazine, 471 Park Ave., 
New York 22. (Bi-M-35) Stories 1,000-15,000 of any 
type dealing with crime. Emphasizes quality. Uses 
some reprints, chiefly by big names. Leo Margulies. 
Ic. Acc. 

Smashing Detective Stories (Columbia), 241 Church 
St., New York 13. (Q-25) Same requirements as 
Famous Detective Stories, above. 

Thrilling Detective (Thrilling), 10 E. 40th St., New 
York 16. (Q-25) Not currently buying. Alexander 
Samalman. 

Triple Detective (Thrilling), 10 E. 40th St., New 
York 16. (Q-25) Three detective novels by well-known 
writers; detective short stories to 5,000. Samuel 
Mines. Ic up. Acc. for shorts; novels by arrangement. 


Love Story 


All-Story Love Magazine (Popular), 205 E. 42nd 
St., New York 17. (Bi-M-25) Publishes one strong, 
dramatic novelette, which must be motivated by love, 
but can combine elements of mystery and adventure 
with the love story, to 12,000. Short stories 4,000- 
5,000. Some verse. Short stories in special demand. 
Peggy Graves. Ic up. Acc. 

Exciting Love (Thrilling), 10 E. 40th St., New York 
16. (Q-25) Novelettes, 8,000-16,000; short stories 
1,000-6,000. Alex Samalman. Ic. Acc. 

Fifteen Love Stories (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Romantic love stories. Novel- 
ettes up to 10,000; shorts 3,500 to 5,000. Peggy 
Graves. Ic up. Acc. 
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15 Range Romances (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Short-shorts 1 ,500; short 
stories 5,000; novelettes 10,000. Verse. Alden H. 
Norton. lc up, verse 25c a line. Acc. 

Gay Love Stories (Columbia), 241 Church St., New 
York 13. (Bi-M-25) Third-person love stories to 15,- 
000. Marie A. Park. Yac up. Schedule. 

Golden West Romances (Thrilling), 10 E. 40th St., 
New York 16. Not in market at present. Helen 
Davidge. 

Ideal Love Stories (Columbia), 241 Church St., New 
York 13. (Bi-M-25) Third-person love stories to 15,- 
000. Marie A. Park. Y2e up. Schedule. 

Love Book Magazine (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Glamorous, dramatic love 
stories, 4,000-5,500; novelettes 12,000; little verse. 
Peggy Graves. Ic up. Acc. 

Love Novels (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) Romantic love stories: shorts to 5,000; 
novelettes 7,000-10,000. Verse. Ic up, verse 25c a 
line. Acc. 

Love Short Stories (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Romantic fiction 3,000-10,000; 
some verse. Peggy Graves. Ic up. Acc. 

Love Story Magazine (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Modern young love stories, 
adult and slightly sophisticated, 5,000-12,000. Peggy 
Graves. Ic up. Acc 

New Love (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) Realistic love stories: shorts 4,500- 
5,000; novelettes 7,000-10,000. Peggy Graves. Ic 
up. Acc. 

Popular Love (Thrilling), 10 E. 40th St., New York 
6. (Q-25) Realistic, modern love novelettes, 8,000- 
16,000; short stories, 2,000-6,000. Alex Samalman. 
le up. Acc. 

Ranch Romances (Thrilling), 10 E. 40th St., New 
York 16. (Bi-W-25) Adult Western short stories, 5,- 
000-6,000; novelettes 8,000; novels 18,000-20,000; 
4-part serials to 45,000; well-authenticated fact ma- 
terial to 2,500. Romantic interest. Alex Samalman, 
Senior Editor; Helen Davidge, Editor. ]c up. Acc. 

Rangeland Love Stories (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Stories 2,000-4,000; novel- 
ettes 8,000-12,000. Woman's viewpoint preferred, 
but an occasional story from man’s viewpoint. Old 
West settings desired. 1c up. Acc. 

Rangeland Romances (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Emotional love short stories, 
Old West. Man’s or woman’s viewpoint; shorts 2,000- 
4,000; novelettes 8,000-10,000. Peggy Graves. Ic. 
Acc. 

Real Western Romances (Columbia), 241 Church 
St., New York 13. (Q-25) Love stories of the Old 
West, with action element in background. Stress color 
and characterization. Short stories to 5,000; novel- 
ettes 8,000 to 12,000. Marie A. Park. VYac-lc. Sched- 
ule. 

Romance (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) Romantic stories with emphasis on 
character; occasional foreign background stressing 
glamour rather than adventure—3,500-6,000; novel- 
ettes 10,000; verse to 24 lines. Peggy Graves. Ic up. 
Acc. 

Sweetheart Love Stories (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Tender — love stories, 
5,000-12,000. Peggy Graves. lc up. 

Thrilling Love Magazine (Thrilling), 10 E. 40th St, 
New York 16. (Q-25) Love stort stories 1 ,000- 
6,000; novelettes 8,000-16,000. Alex Samalman. 1c 
up. Acc. 

Today’s Love Stories (Columbia), 241 Church St., 
New York 13. (Bi-M-25) Short stories and novelettes 
with strong love interest 1,000-15,000; verse with 
love theme, 4-20 lines. Marie A. Park. Vac up. Sched- 
ule. 

Western Rodeo Romances (Thrilling), 10 E. 40th 
St., New York 16. Helen Davidge. Not now buying. 
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| You are invited to 
_ write Virginia Slaughter 
for information upon how I can give 
you Professional, Personalized aid 
with your writing problems. 


Author, Editor, Critic 17 years. 


Virginia Slaughter, Literary Service 
P. O. Box 56-A — Burnet Woods Sta. 
Cincinnati 20, Ohio — Phone AV 2332 


STOP WISHING — START SELLING 


We help hundreds of authors break into print. We ¢ 
handle stories. articles, book-lencths. If your scripts 4 
can’t sell, we'll tell you why! Inquiries invited. Let ¢ 

¢ 
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us make your FIRST sale! 


CARLSON WADE LITERARY AGENCY 
New York 36, N. Y. 


516 Fifth Avenue 


MANUSCRIPT TYPING 
50c Pcr Thousand Words 
Work Guaranteed to be Accurate and Neat. 
Price includes: Minor corrections; one carbon copy, 
if desired. Also, extra first and last sheets. 
21 Yrs. Typing Experience 
HELEN M. MYERS 
121 S. Potomac St. 


2, 


Waynesboro, Pa. 


GHOSTWRITER 
Over twenty years experience in mending writ- 
ing for marketing. ! do not tell what to do. 
1 do it for you. Reference women’s WHO'S 
WHO. Correspondence requires return post- 


age. 
NATALIE NEWELL 
2964 Aviation, A.J. Miami 33, Florido 


YES, WE HAVE THE PLOT GENIE— 
THE MAGIC PLOT BUILDER! 
Endorsed by leading educctors, used by thousands of writers. 
Let these Specialized PLOT GENIES furnish you with count- 
less dramatic plots for the story types now in demand—De- 
tective-Mystery, Romance, Short-Short Story, and Comedy. 
Write what the editors want. Get YOUR share of the editors’ 
checks. Send a for free descriptive literature. 
Publisher’s Agent 
P. O. Box 1008, “Dept. A Glendale, Calif. 


Writing for the Juveniles 


is easy, instructive, pleasant and profitable. The largest 
market open to inexperienced writers—and the only one 
where you can EARN WHILE YOU LEARN! My specialized 
course of instruction in WRITING FOR THE JUVENILE 
MAGAZINES plainly teaches how to write for this wide-open 
market. Send for terms and descriptive folder. 

WILLIAM C. DERRY 


40 Rock Avenue East Lynn, Mass. 


WRITE COMIC BOOK STORIES 


No drawing experience needed. Good pay. Plenty of 
markets. Let an authority in this field teach you how. 
Get started now by sending $1 for my interesting 15,000 
word booklet: 


FUNDAMENTALS OF COMIC SCRIPT WRITING 


Earle C. Bergman 


1255 North Gordon Street, Hollywood 38, Calif. 
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AN OPEN DOOR 


The religious press wants more of what most new writers 
have to give than does any other market 
plays, at all age levels. 
fields. 


articles, stories, 
Trains for yet larger, better paying 


A nationally known, actively selling writer in this field, 
| hand tailor every assignment to win an edtor’s check 
Low cost, earn-while-you-learn instruction and sales service. 
Agenting if desired 

When enquiring enc'osc short, 
with postage-paid return envelope 


LOUIS L. WILSON 


941 N. Longfellow Avec. 
Tucson 12, Arizona 


type 1, sample script 


A COMPLETE WRITER’S SERVICE 
THE OSBORNE LITERARY SERVICES, with its world-wide 
clientele, is designed to meet every writer's need. Con- 
structive criticism, collaboration and ghosting, supervised 
by a selling writer. We also offer the NUMERICAL WRIT- 
ING COURSES, a distinct new way to learn by writing 
complete stories. Agency service. Typing. Criticisms $1.25 
per M. Special rates on novels. 
GEO. M. OSBORNE 


3898 Chose Street Denver 14, Colo. 


ARTICLES AND STORIES WANTED 


Manuscripts edited and marketed. 
No course of study but lots of personal help and guidance. 


Write for FREE copy of ‘Article Writing 
for Beginners.” 


L. TURNER LITERARY SERVICES 


252 Gainsborough Rd., Toronto, Ont., Can. 


MANUSCRIPT TYPING 
First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 
MAUDE B. TABER 


R. D. 3 Amsterdam, N. Y. 


SAY GOODBY TO REJECTION SLIPS 


YOUR manuscript can be published! Every type of book 
considered for our general list. We have expert advisory, 
editorial and manufacturing facilities (our own plant). No- 
tional and international distribution of books and rights with 
affiliate pulisher, New York offices. Liberal liquidating-roy- 
alty terms. Write today for our free descriptive brochure X. 


THE CUMBERLAND PxESS 
795 Forest Avenue, Portland 5, Maine 


| Mean Just This — When you read 
RHYTHM IN WRITING 


you will find an elucidation of the workings of creative 
mind—Your mind—in producing original fiction, such as you 
won't find elsewhere, and it will prove very interesting 
throughout. By knowing how your conscious and subconscious 
mind works, you aid the process, and greatly improve your 
products. $1.00 postpaid. 

R. N. RISSER 
30 W. Bayaud Ave. 


JOHN De Since 1930 


STANARD 


Denver 9, Colo. 


in the South for 
National Trade 
Wires to Telephone 83-1546 
a4 P.O. Drawer 1566 


Publications... 
CHATTANOOGA 1, TENNESSEE 


House Organs 
and Magazines. 


Science Fiction, Fantasy 


Amazing Stories (Ziff-Davis), 366 Madison Ave., 
New York 17. (Bi-M-35) Science-fiction short stories 
1,000-10,000. Howard Browne. Ic up. Acc. 

Astounding Science Fiction (Street & Smith), 304 
E. 45th St., New York 17. (M-25) Science short stor- 
ies to 8,000, novelettes 10,000-20,000; serials 30,- 
000-100,000. Articles on recent science develop- 
ments; query. John W. Campbell, Jr. 3c up. Acc. 

Beyond (Galaxy), 421 Hudson St., New York 14. 
Short-shorts 2,000-3,000; short stories to 6,000; 
novelettes 7,500-12,000; novellas 20,000. Exclusive- 
ly quality fantasy slant. H. L. Gold. 2c up, minimum 
$75. Acc. 

Cosmos Science Fiction and Fantasy (Star), 545 
Fifth Ave., New York 17. (Bi-M-35) No material 
wanted at present. L. B. Cole. 


Fantastic (Ziff-Davis), 366 Madison Ave., New 
York 17. (Bi-M-35) Fantasy and science fiction to 
10,000. Emphasis on dramatic personality conflict. 
Light, sophisticated slant. Cartoons. Howard Browne. 
Ic up. Acc. 

Fantastic Story Magazine (Thrilling), 10 E. 40th 
St., New York 16. (Q) Chiefly reprint, but small 
market for original fantasy fiction up to 10,000. 
Samuel Mines. ]c-2c. Acc. 

Fantastic Universe, 47] Park Ave., New York 22. 
(Bi-M-35) Stories 1,000-15,000—science fiction as 
well as fantasy. Articles chiefly on assignment. Leo 
Margulies. Ic. Acc. 

Fantasy and Science Fiction (Mercury), 471 Park 
Ave., New York 22. (M) Science fiction and 
fantasy, 1,000-20,000, occasionally longer. Uses 
some reprints. Send MSS. to editorial address, 2643 
Dana St., Berkeley 4, Calif. Anthony Boucher and J. 
Francis McComas. Average about 3c, first North 
American and foreign serial rights only; reprints $50 
up a story. Acc. 

Fate Magazine, 806 Dempster St., Evanston, Ill. 
(M-35) Articles under 3,000 on psychic, unusual, un- 
explained happenings; fillers. Robert N. Webster. 2c 
up. Pub. 

Future Science Fiction (Columbia), 241 Church St., 
New York 13. (Bi-M-35) Science fiction with adult 
motivation to 5,000; novelettes, 8,000-12,000. No 
fantasy. Robert W. Lowndes. Ic. Schedule. 

Galaxy Science Fiction (Galaxy), 421 Hudson St., 
New York 14. (M-35) Short-shorts 2,000-3,000; 
short stories to 6,000; novelettes 7,500-12,000; 
serials 60,000-75,000. (Galaxy Science Fiction Novels 


Big 
STories 


MaGazing 


“Why don’t ya rewrite th’ whole thing . . . 


with a different plot? 
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—bimonthly paper-bound reprints—are completely 
separate from Galaxy Science Fiction magazine.) Ex- 
clusively quality science-fiction slant. H. L. Gold. 3c 
up, minimum $100. Acc. 

If—Worlds of Science Fiction, Quinn Publishing 
Co., Kingston, N. Y. (M-35) Science fiction, not fan- 
tasy. Stories to 12,000—under 5,000 preferred; 
novels 45,000-50,000. Articles on assignment only, 
but inquiries will be considered. James L. Quinn. 
Occasioral cartoons. 2¢ up. Acc. 

Imagination, P. O. Box 230, Evanston, III. (M-35) 
Science-fiction and fantasy stories, 1,000-25,000. 
Solidiy plotted stories with good action and characteri- 
zation, embodying human interest problems—now, in 
ine past, or in the future—readers can understand 
and sympathize with. Cartoons. William L. Hamling. 
lc up, cartoons $5-$10. Acc. 

Mystic, Ray Palmer, Amherst, Wisc. (Bi-M-35) 
Occult factual experiences, fiction based on occult 
science—no ghost or horror stories. Particularly needs 
well-plotted stories dealing with various phases of oc- 
cultism and mysticism. 1,000-15,000. Ray Palmer 
and Bea Mahaffey. Rates by arrangement. 

Planet Stories (Fiction House), 1658 Summer St., 
Stamford, Conn. (Q-25) Short stories 2,000-7,000; 
novelettes 8,000-14,000; novels 15,000-25,000. 
Science-fiction stories with good action, suspense, and 
alien-worlds atmosphere. No restrictions, though less 
fentasy is bought than other types. Jack O'Sullivan. 
1 Yac-2c. Acc. 

Science Fiction Adventures (Future), 80 Fifth Ave., 
New York 11. (Bi-M-35) Fast-moving science fiction. 
Harry Harrison. To 3c. Acc. 

Science Fiction Digest, 341 Bleecker St., New York. 
(Bi-M-35) Reprints of published science fiction and 
fantasy, also of articles in the same fields. Chester 
Whitehorn. Payment by arrangement. Acc. 

Science Fiction Quarterly (Columbia), 24] Church 
St., New York 13. (Q-25) Same needs as Future Sci- 
ence Fiction. ]c. Schedule. 

Startling Stories (Thrilling), 10 E. 40th St., New 
York 16. (Q-25) Science-fiction short stories and 
25,000-word novels. Samuel Mines. 1¢ up. Acc. 

Thrilling Wonder Stories (Thrilling), 10 E. 40th St, 
New York 16. (Q-25) Pseudo- scientific adventure stor- 
ie. to 10,000; short pseudo-science novels 15,000- 
20,000. Samuel Mines. Ic up. Acc. 

Universe, Ray Palmer, Amherst, Wisc. (Bi-M-35) 
All types of science fiction; some fantasy; no weird 
or ghost stories. Requires sound plotting and con- 
vincing characterization. 1,000-15,000. Ray Palmer 
and Bea Mahaffey. Rates by arrangement. 

Weird Tales, 200 W. 57th St., New York 19. 
(Bi-M-35) Supernatural, bizarre, weird fantesy; very 
little science-fiction. Short stories to 6,000; novelettes 
to 15,000. Would like good ghost stories. Verse to 30 
lines. Dorothy Mcllwraith. Ic, verse 25c a line. Pub. 


Sports 


Complete Sports (Stadium), 270 Park Ave., New 
York 17. (Bi-M-25) All lengths to 20,000. Robert O. 
Erisman, Editor; Arthur Lane, Associate. 1c up. Acc. 

Exciting Baseball (Thrilling), 10 E. 40th St., New 
York 16. (Seasonal-25) James B. Hendryx, Jr. Not 
now buying. 

Exciting Football (Thrilling) 10 E. 40th St., New 
York 16. (Ann-25) James B. Henrdyx, Jr. Not now 
buying. 

5 Sports Classics (Thrilling) 10 E. 40th St., New 
York 16. (Q-25) James B. Hendryx, Jr. Not now buy- 
ing. 

Popular Baseball (Thrilling), 10 E. 40th St., 
York 16. (Seasonal-25) James B. Hendryx, Jr. 
now buying. 

Popular Football (Thrilling), 10 E. 40th St., 
York 16. (Ann-25) Not now buying. 

Popular Sports (Thrilling), 10 E. 40th St., 
York 16. Not in the market at present. 


New 
Not 


New 
New 
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behind the slogan 


A THRILLING PUBLICATION 


on the magazine covers of 


THE 
THRILLING 
FICTION 
GROUP 


stands a quarter-century 

of tradition as a 

good market for manuscripts 

@ BETTER PUBLICATIONS, INC. 

@ STANDARD MAGAZINES, INC. 

w BEST BOOKS, INC. 

10 East 40th Street, New York16,N.Y. 


Author of Juvenile Stories and Articles 
Published in 24 Youth Magazines will criti- 
cize Juvenile Material and Recommend 
Markets. Rates, $1.00 per 1000 words. 


M. L. HOPCRAFT 
512 Broadway, S. E. Albuquerque, New Mexico 


LEARN TO WRITE CONFESSION STORIES 


Mail, Group and Private Lessons available. Complete 
training for beginners. Course given by the author of: 
“How to Write the Confession Story.’ Manuscript 
criticism. Original plots furniched. Write for details. 


DANIEL KEENAN 


P. 0. Box No. 169 New York 23, N. Y. 


EXPERT TYPING SERVICE 
25 Years’ Experience 
Manuscripts neatly typed in pica or elite type, 20-pound 
bond paper, with one carbon, minor corrections. 40 cents per 
thousand words, plus return postage. 


KAYE TYPING SERVICE 


Box 389 Grove City, Pennsylvania 


A CLIENT WRITES: 


“It seems, Mr. Kieran, you are the only agent who has sold 
for me. Others | have tried since have not sold one story 
for me. Also you gave me a new ending for ESCAPE and | 
sold it.” So, write me about your writings. 


JOHN T. KIERAN 


1604 Vermilion Danville, Il. 
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Sport (Macfadden), 205 E. 42nd St., New York 17. 


(M-25) Personality and behind-the-scenes features, 
controversial subjects of interest to sport fans. Base- 
ball and boxing the year round. Other sports in sea- 
son. Articles 2,500-3,500. Ed. Fitzgerald. Payment 
from $200 depending on length. Briefs for SPORTalk 
department $5-$10. Acc. 

Sports Illustrated, Time & Life Bldg., 9 Rocke- 
feller Plaza, New York 20. (W-25) The first 
issue of this magazine, to be published by Time, 
Inc., will appear August 13. Short stories 1,500- 
3,000; short-shorts 250-1,500. Essays 1,000-2,000. 
Articles 2,000-3,000—personality, controversy, un- 
usual subjects, all relating to sports (both participant 
and spectator). Fillers 50-250. Photos. Address non- 
fiction material to Andrew Crichton, fiction to Mac- 
Lennan Farrell. Full-length articles and stories, $750 
up, shorter material $5-$500. Acc. Query on essays 
and articles. 

Super Sports (Columbia), 241 Church St., New York 
13. (Q-25) All types of sports; adult motivation and 
situations. Short stories 1,500-5,000; novelettes 7,- 
000-9,000. Robert W. Lowndes. Yac. Schedule. 

Ten Story Sports (Columbia), 241 Church St., New 
York 13. (Q-25) Same requirements as Super Sports. 
Robert W. Lowndes. Vac. Schedule. 

Thrilling Baseball (Thrilling), 10 E. 40th St., New 
York 16. (Seasonal-25) James B. Hendryx, Jr. Not 
now buying. 

Thrilling Football (Thrilling), 10 E. 40th St., New 
York 16. (Ann-25) James B. Hendryx, Jr., Not now 
buying. 

Thrilling Sports (Thrilling), 10 E. 40th St., New 
York 16. (Q-25) James B. Hendryx, Jr. Not now 
buying. 


Western 


Action-Packed Western (Columbia), 241 Church 
St., New York 13. (Bi-M-25) Short stories 2,000- 
5,000; novelettes 10,000-15,000. Robert W. Lown- 
des. Y2c up. Schedule. 

Best Western Magazine (Stadium), 270 Park Ave., 
New York 17. (Bi-M-25) Same requirements as West- 
ern Novels & Short Stories, below. 

Complete Western Book Magazine (Stadium), 270 
Park Ave., New York 17. (Bi-M-25) Western novels 
to 20,000. Robert O. Erisman, Editor; Arthur Lane, 
Associate. Ic up. Acc. 

Double Action Western (Columbia), 241 Church 
St., New York 13. (Bi-M-25) Short stories, 2,000- 
5,000; novelettes 10,000-20,000. Robert W. Lown- 
des. Yac up. Schedule. 

Exciting Western (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-20) Overstocked. James B. Hendryx, 
Jr. le up. Acc. 

Famous Western (Columbia), 241 Church St., New 
York 13. (Bi-M-25) Novelettes, 8,000-16,000; short 
stories to 5,000, articles to 2,000. Stresses craracteri- 
zatior. and adult motivation. Robert W. Lowndes. 
1 Yac. Schedule. 

Fifteen Western Tales (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Short stories 2,500; novel- 
ettes to 10,000. Verse. Fillers. Photos. Peggy Graves. 
lc up, verse 25c a line. Acc. 

Five Western Novels (Thrilling), 10 E. 40th St., 
New York 16. Reprint; small market for fresh story 
material. Lead story original, 20,000 words. J. B. 
Hendryx, Jr. Ic. Acc. 


Giant Western Magazine (Thrilling), 10 E. 40th 
St., New York 16. (Bi-M-25) Western stories 1,000- 
45,000. Well written adult narratives of the old or 
modern West. Samuel Mines. Ic up. Acc. 

Luke Short’s Western (Dell), 200 Fifth Ave., New 
York 10. (Q-25) Successor to Zane Grey’s Western 
Magazine. Old West background. Short-shorts to 
2,500; short stories 3,000-7,000; novelettes to 20,- 
000. Articles to 5,000 on dramatic episodes and 
colorful personalities of the Old West. Verse. Fillers. 
Cartoons. Don Ward. 2Yac up, verse 50c a line. Acc. 

ery. 

“ Masked Rider Western (Thrilling), 10 E. 40th St., 
New York 16. (Bi-M-25) Overstocked. J. B. Hendryx, 
Jr.. le up. Acc. 

Popular Western (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Not now buying. James B. Hen- 
dryx, Jr. 

Range Riders Western (Thrilling), 10 E. 40th St., 
New York 16. (Bi-M-25) Overstocked. J. B. Hendryx, 

Real Western Stories (Columbia), 241 Church St., 
New York. (Bi-M-25) Same requirements as Famous 
Western, above. 

The Rio Kid Western (Thrilling), 10 E. 40th St., 
New York 16. (Bi-M-25) Overstocked. James Hen- 
dryx, Jr. le. Acc. 

Texas Rangers (Thrilling), 10 E. 40th St., New 
York 16. (M-25) Fast-moving, action-packed short 
stories, 1,000-5,000. Novelettes 9,000-15,000. Book- 
length novels by arrangement. James Hendryx, Jr. Ic 
up. Acc. 

Thrilling Ranch Stories (Thrilling), 10 E. 40th St., 
New York 16. (Q-25) Not currently in the market. 
Helen Davidge. Ic up. Acc. 

Thrilling Western (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Action-packed thrilling Western 
short stories, 1,000-6,000; novelettes 7,000-12,000; 
novels 30,000. Girl interest permissible. Temporarily 
not buying. J. B. Hendryx, Jr. le up. Acc. 

Triple Western (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Western short stories to 5,000; 
adult novelettes 20,000-30,000 words. No taboos. 
James Hendryx, Jr. le up. Acc. 

True West, P. O. Box 5008, Austin 31, Tex. Edi- 
torial Office: Box 266, Mason, Texas. (Q-25) An all- 
fact magazine of the Old West—badmen, gold rush 
days, cattle drives, ghost towns, range wars, etc. 
Articles 1,500-5,000—6,000 on an extraordinary 
subject. Old photos. Overstocked. Fred Gipson. Ic. 
Pub. 

2-Gun Western (Stadium), 270 Park Ave., New 
York 17. (Bi-M-25) Short-shorts 500-2,000; short 
stories 1,000-9,000. Robert O. Erisman, Editor; 
Arthur Lane, Associate. Ic up. Acc. 

West (Thrilling), 10 E. 40th St., New York 16. (Bi- 
M-25) Book length novels 30,000; short stories 1,- 
000-6,000; novelettes, 7,500-12,000. Temporarily 
not buying. J. B. Hendryx, Jr. le up. Acc. 

Western Action (Columbia), 241 Church St., New 
York. (Bi-M-25) Same requirements as Double Action 
Western, above. 

Western Novels & Short Stories (Stadium), 270 
Park Ave., New York 17. (Bi-M-25) Short stories 1,- 
000-6,000; novels to 20,000. Robert O. Erisman, 
Editor; Arthur Lane, Associate. 1¢ up. Acc. 

Western Short Stories (Stadium), 270 Park Ave., 
New York 17. (Bi-M-25) 1,000-9,000. Robert O. 
Erisman, Editor; Arthur Lane, Associate. Ic up. Acc. 


character. 


seriously interested in writing short-short fiction. 


FREE! FREE! FREE! Analysis of a Collier’s Short Short Story by Robert Oberfirst 


Do you know that most slick magazines are using short-shorts that do not stress the O. Henry twist? That most 
magazines do not want the short-short with the mechanical, gag-type of ending, but want short-shorts that stress 
This booklet shows what makes a Collier’s short-short tick. 
book, WRITING THE SHORT SHORT STORY published by THE WRITER, INC., and will be mailed FREE to all writers 


ROBERT OBERFIRST, Literary Agent, P. O. Box 539, Ocean City, New Jersey. 


It's a sample chapter from the famous 
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ADEAS oflers you an inexpensive opportunity to advertise your 
miscellaneous wants and wares. Rate: 9c a word, first insertion: 
8c a word, subsequent insertions of the same copy; no agency 
commission allowed. Checking copy 10c extra. Copy and remit- 
tance must reach us by the 28th of the second month preceding 
insertion. Critics, courses, agents, typists, may use display 
advertising only. AUTHOR & JOURNALIST. 1313 Nationa! 
Bank of Topeka Bldg., Topeka, Kan. 


BOOKS, MAGAZINES, NEWSPAPERS 


HOW TO BUILD UP A STORY, 812 x 11 pamphlet in stiff 
covers packed full of information for the beginning writer, 
50c postpaid. Othe: titles available. Write P. O. Box 33, 
East Lynn, Mass. 


THINK . . That's what PORTRAIT IN THOUGHTS— 
filled with thought-provokers will do for you. Maybe the 
clue ve been searching. Send $1.50. Josephine 
feel, Box 1128, —. Central, New York City. 


VERSE-WRITERS—Laugh ond yo 
FIRST AID FOR LIMPING VERSE, by 
75c¢ copy, 2 for $1. CAMAS PRESS, Box 3857, v. Cc. Sta., 
North Hollywood, Calif. 


SELL BOOKS, COURSES, FOLIOS BY MAIL, Locally, or both. 
“Directory of Wholesale Book Sources” lists publishers 
with full details’ From a 1 midget Bible to a multi- 
volume set of encyclopedia. $1.00 postpaid. Satisfaction 
ne XL Publications, Box 6, Alden Manor, Elmont, 
N.Y. 


Enlarged 2nd edition, 


MARKETS 


TYPEWRITER PROFITS: 
a typewriter, 5Cc Po:tpaid. 
Alden Manor, N. Y. 


WANT TO WRITE PROFESSIONALLY ond thereby sell as 
quickly as possible? Find answer my ad, this magazine, 
page 31. NATALIE NEWELL, Ghostwriter. 

INFORMATION GUIDE for cartooni-ts cnd axowriters. Full 
of new cartoon markets, tips, hints, cartoon and gac- 
writing Icssons and cartoon news. Scnd for free sample 
Information Guide, 2776 California Court, Lincoln, 

ebr. 


THERE’S GOLD IN THESE HERE HILLS! Top American au- 
thors sell in Canada. Have you prospected hereabouts? 
Lucid listing of one hundred Canadian markets, fiction, 
and fact, one dollar. £. Jervis Bloomfield, 11 Gwynne 
Ave., Toronto 3, Ontario. ABSOLUTE SATISFACTION! 


—o— 
FREE BOOK “505 Cdd, Successful Businesses.’ Work home! 
Expect something Odd! Pacific 5, Oceansida, Calif. 


10 methods of making moncy w.th 
Excel Publications, Box 6, 


—o-— 
SONGWRITERS—LISTS OF 100 Music Publishers, 100 Record- 
ing Companies, 5Cc. Edcar Carlisle, Del Rio, Tennessec. 


1F YOU CAN COPY OR TRACE SIMPLE CARTOONS, you may 
earn up to $45.00 weekly, spare time, copying and 
duplicating comic cartoons for advertisers. Particulars 
free. Cartoon-Ad Service, Argyle 19, Wisconsin. 

—o— 
EARN MONEY REWRITING newspaper clipnings. For paor- 
ticulars write Ralph Underhill, Beebe, Arkansas. 


FREE FOLIO “$45,000; Unlimited Vacation Plan.” No con- 
vassing, mailorder, merchandise, equioment. Unknown. 
por itself—home! Keep job. Haylings-AJ, Carlsbad, 
alif. 


MARKET LISTS! Back numbers of AUTHOR & JOURNALIST 
listing specialized markets are available, as long as they 
last, at 25¢ each postpaid. October, 1952 (Little Maca- 
zines). March, 1953 (Regional Magazines). September, 1953 
(Specialized Magazines). November, 1953 (Book Publish- 
ers). December, 1953 (Business Publications). February, 

(Juvenile Magazines). March, 1954 (Television). 

il, 1954 (Poctry, Including Light Verse). May, 1954 

ic Books). June, 1954 (Farm Magazines, Travel 

. Send 25¢ each (coin or stamps) to AUTHOR 

& JOURNALIST, 1313 National Eank of Topeka Bldg., 
Topeka, Kansas. 


SERVICES 

CARTOONS, READY for submission, drawn on <* by 11 
heavy bond. Mailed flat with protection. $1.00. F. Cun- 
ningham, Brookside Rd., ew Ohio. 


AUTHENTIC HISTORICAL oe information. Early ex- 
plorations, settlers, Indians, Civil War battle fields. E. P. 
Rose, Rogers, Arkansas. 


Jury, 1954 


3& SURE OF GETTING 


AUTHOR & JOURNALIST 
EVERY MONTH 


Articles by top-name authors 
A different market list in every issue 
Subscribe Now and Save Money! 


AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeka Bldg. 
Topeka, Kansas 
| enclose remittance for my subscription: 


$3 for 2 years (saving me $3 over 
single copy cost) 
$2 for 1 year (saving me $1 over 
single copy cost) 


50c¢ additional per year outside U.S.A. 
(Single copies 25¢ each) 


Name 
Street 


City & State 


TYPEWRITER RIBBON RESTORER—makes your old ribbon 
type like new again. Trial bottle (saves cost of 3 ribbons) 
25c. Regular size (saves cost of 25 ribbons) $1.25—each 
postpaid. Novex Company, P. O. Box 52, Saranac Loke, 
N.Y. 


— — 
CONFESSION STORY PLOTS. $3.00 Each. Keenan, Confes- 
sion Story Teacher, Box 169, New York 23. 


fe) 
FINISHED CARTOCNS $1. Each drawn to your gags. Mailed 
flat on Bristol board. Sample gag cartoon 25¢. Alvin 
Nesscling, Potosi, Wisconsin. 
PHOTOCRAP:iiS FOR WRITERS. Rcosonable. 
3702 Lekewood Avc., Chicago 13. 


ABC SHORTHAND IN ONE WEEK $2.00. Returnoole. 
Zinman. 215 A West 91, New York 24, N. Y. 


VOCATIONAL GUIDANCE and analysis. Send Nome, birth- 
dete, 50c. Melissa, Box 251, Atlantic City, N. J. 

MEXICO-SOUTHWEST, questions answered: history; customs; 
language; $1.00. Letters mailed El Paso 25¢; Mexico 50c. 
Translations by arrangement. Brent Wells, Box 1527, 
El Paso, Texas. 


PERSONALS 


WANTED: A WRITER by a mi elfare tion 
operating in twenty-seven eee countries. Must be 
capable of composing letters of feeling and appeal—in- 
teresting description of places and institutions—must also 
have the ability to write articles for publication. Must be 
willing to reside in Richmond and give full time to the 
work. Write and give age, writing experience, salary ex- 
pected and any interesting details about yourself. P. O. 
Box 511, Richmond 4, Virginia. 

HOPE and PROFIT for beainning writers! Write. Exccl Pub- 

lications, Box 6, Alden Monor, Elmont, N. Y. 


Paul's Photos, 


THE NEW LOOK FOR SONGWRITERS to cooperate with each 
other all over the world 1.8.C.A. Will close its charter 
July 31, 1954. For information write R. H. Buck, 1234 E. 
14th St., Oakland 6, Calif. 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-tetter. This club is conducted on a high 
we to help lonely, refined, marriageable men andwomen 
nd compatible friends. Discreet, confidential service . 
Vast nationwide membership. Est. 1922...Seajled particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 


Looking fora 
Publisher? 
Write for 

Booklet BB. 
It’s free. 


VANTAGE POINTS 


Published by 


Vantage Press, Inc., 120 W. 31 St., New York | 
In Calif.: Equitable Building, Hollywood 28 


Coming to 
New York? 
Drop in 
for a chat 
about your 
book. 


Vol. I, No. 8 


July, 1954 


Catholic Digest Reprints 
Part of “America Faces 
World Communism” 


Catholic Digest, one of the na- 
tion’s leading religious publications, 
has made arrangements with Van- 
tage Press to reprint the chapter 
titled “The Soviet Fifth Column In 
America,” from America Faces 
World Communism, by Prof, An- 
thony T. Bouscaren, Chairman of 
the Political Science Dept., Mar- 
quette University, Milwaukee, Wis. 

This is the seconé national maga- 
zine to reprint a section of the 
book. The May issue of Magazine 
Digest carried the Appendix of this 
highly praised volume in an article 
called “What Is Communism?” 


Leading critics throughout the 
country have hailed Prof. Bous- 
earen’s work as a vital and timely 
study. General Albert C. Wede- 
meyer recently said: “It deserves 
a wide dissemination for it presents 
so objectively the methods and im- 
plications of the greatest con- 
spiracy against mankind that his- 
tory records,” 


“Mayor's Wife” Praised 
By Nation’s Press 


The Mayor’s Wife: 
Kansas City, by Marjorie Beach, 
recently published by Vantage 
Press, has won high praise from 
critics across the country. 

Of this highly illuminating study 
of corruption in city polities. Ster- 
ling North wrote, in his syndicated 
review, “Just how filthy American 
politics can be will be discovered 
by those who have the courage to 
read how the author and her hus- 
band fought the incredible Pender- 
sast machine for the good of Kan- 
sas City.” 


Crusade In 


In his two-column feature review 
for the Christian Science Monitor, 
critic Max K, Gilstrap said in part: 
“Mrs. Beach intersperses through- 
out her account of the tense drama 
of political fighting a wealth of 
interesting interludes . . . The 
Mayor’s Wife is a difficult book to 
put down. , In writing it Mrs. 
Beach has undoubtedly accomplish- 
ed much toward her goal—to alert 
more people to their civic responsi- 
bilities in fighting boss rule.” 


Charlotte (N.C.) News: “Young 
people, particularly, should read 
this book that they might better 
gird themselves to fight the forces 
which tear down truly democratic 
government on the municipal level.” 

Wichita (Kan.) Eagle: “The au- 
thor spins her yarn without a trace 
of rancor or bitterness, presenting 
an excellent factual account of city 
hall life of the period 1920-1930.” 


Vantage’s Amusement Park History Featured 
In World-Famous “New Yorker’ Magazine 


Items of Interest... . 

The West Coast trip of Van- 
tage’s Sales Manager, Martin 
Chervin, was a big success... 
Chervin called on dealers in Los’ 
Angeles, Seattle, and San Fran- 
cisco, sold many books, and suc- 
ceeded in opening many new 
outlets for future books ... A 
special combination broadcast 
and autograph pariy was held 
over Station KTMS, Santa Bar- 
bara, Calif., for Rebecca Porter 
and her book Raisin Valley .. . 
this is the first time such an 
affair was ever staged on Pa- 
tricia Manchester's top-rated 
women’s show . . . On a lecture 
tour of the South, Victoria 
Booth Demarest, working close- 
ly with the sales and publicity 
departments of Vantage Press, 
sold 600 copies of her stirring 
What I Saw in Europe ... the 
author is the daughter of the 
founders of The Salvation Army 
three autograph parties 
were arranged by Vantage for 
Grace Fox Perry and her newly 
published Wall Within The Or- 
bit . . . parties were held in 
Georgia, South Carolina and 
Virginia, and were highly suc- 
cessful... Are you looking for 
a publisher? Mail the coupon 
below for a free copy of a hand- 
some 24-page brochure which 
explains the successful Vantage 
publishing program in full... 
it has many useful ideas for 
every writer... do it now, be- 
fore it slips your mind... 


New York, N. ¥.—In an article 
about Palisades Amusement Park 
in New Jersey written for the May 
8, 1954, issue of The New Yorker 
Mavazine, Robert M. Coates de- 
voted two full columns to Vantage 
Press’s The Outdoor Amusement 
Industry by William F. Mangels. 

In the course of this article, Mr. 
Coates said: “ater on, after IT had 
left the park, I did a little reading 
on the history of amusement parks 
in general, and T was fortunate 
enough to stumbie upon what I 
think must be the definitive work 
on the subject—William F. Man- 
ge's’ The Outdoor Amusement In- 
dustry, 

“This is one of those 
books in which an au- 
thor has taken a fair- 
ly obscure subject and 
lavished as much pa- 
tient and loving re- 
search on it as other 

Mangels people would devote to 
a study of the Reformation, and 
1 found it delightful.” 

Mr. Coates then goes on to quote 
at length from the book, discussing 
the history of amusements, includ- 
ing the Ferris wheel, the roller 
coaster, and other devices that 
thrill millions today. 

The Outdoor Amusement Indus- 
try has been well received by re- 
viewers throughout the country. It 
was given feature coverage especi- 
ally by Billboard, the newspaper of 
the variety and amusement field. 


| Looking for a Publisher? Mail this coupon. 


Vantage Press, Inc., Dept. BB, 
120 W. 31 St., New York 1, N. Y. 


Un Calif.: 


6253 Hollywood Blud., Hollywood 28) 


Please send me your free 24-page brochure which 
tells how | can have my book published. No obli- 


gation, of course. 


Name 


Address 


